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Bb. Monorpagus

Unpuz @., ITPOAYKTOBU MHOBAIIMU B TYPU3MA (teopetuko-
npuioxxuu acnektr), Coprrpeiin, 2018. - ISBN 978-954-334-201-3

Pesrome:

Ilenta Ha MoHOrpadusATa € Ja HaCOUYM BHUMAHUETO HAa YUTATEIUTE KbM
nMpo0IeMUTe Ha WHOBAIMUTE B TypU3Ma U IO-KOHKPETHO KBM IPOITYKTOBUTE
uHoBaiu. OCHOBaHWE 3a TOBA JaBaT MOHE JBe TeHAeHUMH. OT eqHa cTpaHa
3HAQUEHHWETO Ha WHOBAIIMUTE B KOHKypeHTHaTa Oop0Oa ce moBMIIaBa TBHPJIE
MHOTO M T€ C€ MPEBPBIIAT B OCHOBEH MHCTPYMEHT 3a IOCTUIAHE HA Ma3apeH U
¢unancoB ycmex. ToBa ce IB/DKM Ha NPOMEHEHUTE CHBPEMEHHH YCIIOBHS.
['moGanu3anusaTa W pa3BUBALIMS C€ HAYYHO-TEXHUYECKHM IPOTrpec BOAT IO
MHTCH3U(UIIPAHE M YCIOXKHSIBAHE HA KOHKYPEHIMATA MEXIY NPEANPUATHATA.
[Totpe6HOCTUTE M  M3MCKBAHMATA HA MOTPEOUTENUTE CE€  MPOMEHAT
HETPeKbCHATO, OBP30 OcTapsBaT AEUCTBAINUTE 3HAHUS, TEXHUKA U TEXHOJIOTUH.
[TosiBIBaT ce HOBU M3UCKBAHUS KbM (YHKIMOHMPAHETO Ha IMPEANPUATHATA, B
OCHOBATa Ha KOMTO € HEOOXOJUMOCTTa OT HENpPEeKbCHATU M OBP3M NPOMEHU U
yChbBBpIIEHCTBaHE. Ha BTOPO MACTO, Che ChXKaNeHUe TpsiOBa J1a cé KOHCTAaTHpa,
4e TYPUCTUYECKUAT OTPAChJ HE € JIOCTAaThYHO WHOBATHUBEH, 8 3HAUUTEIHA YacT
OT MAJIKUTE U CPETHUTE TYPUCTUYECCKUTE MPEANIPUSITHS Y HAC U3BBPINBAT CAMO
MaJIKM, HECBIIIECTBEHH MHOBAaLUK 0€3 I0CTaThyHa BH3BpAlIaeMoCT. Penienusra
3a MHOBALMSA M TPELEHKUTE Ha TAXHATa IeJechoOpa3sHOCT YECTO CE B3eMaT
WHTYUTUBHO, 63 HEOOXOAMMHUTE, 3a1bI00UEHHU TIPEIBAPUTEIIHU aHATHU3H.

OCHOBHOTO BHMMaHHE B pa3paboTkara € HACOYEHO KbM IPOIYKTOBHUTE
WHOBaNUU B TypusMa. OTHayaio € M3SACHEHa TSAXHATa CHIHOCT, 0COOEHOCTH U
Pa3HOBUAHOCTH. AHAIM3MPaHA € CHUIHOCTTA U 3HAUYCHUETO Ha WHOBALMOHHUS
KaraiyTeT Ha TYPUCTUYECKOTO mpennpusaTue. [IpeacraBenu ca pesyaTaTture OT
U3CleBaHe HAa WHOBAI[MOHHUS KaNalUTeT ¥ MHOBAIMOHHATA AaKTUBHOCT Ha
OBJITapCKM TYPUCTUUECKHM MpEeNNpHUATHs. Makap M HENpeACTaBUTENHH 3a
OBJITapCKUsl TYPUCTUYECKU OTPACH], TE€ MOTaT Jia ca MOJIE3HH 3a U3SCHSBAHE Ha
OCHOBHUTE MY Mpo0JIeMH, CBbP3aH! C MHOBALIUUTE.



Pasrnenana € ChIMHOCTTa W ca AaHAIM3UPAaHU OCOOCHOCTUTE Ha
TYypUCTHYECKHs NpOAYKT. CHcCTeMaTu3upaHu ca OCHOBHUTE IPEABAPUTEITHH
pELICHUs,, KOUTO TYpUCTHYECKUTE NPEANpUATHs TpsOBa Aa B3eMarT MNpeau
U3BBPIIBAHETO UM, 3a J1a FapaHTUpaT ycrexa CH.

[IpeanoxeH € U METOANIECKU MHCTPYMEHTAPUYM 3a:

» IlpenBaputeneH noadop Ha BapUaHTH HAa HOBUS TYPUCTUYECKH MPOIYKT;
» OrnpenensiHe Ha NOTEHIMAIHATA Ma3apHa ePEKTUBHOCT Ha CTpATErusTa Ha

TYPUCTUYECKOTO NPEAIPUSATHE;

» IlpenBaputenHa HMKOHOMHMYECKA OIICHKA Ha HOBUTE TYPUCTHYECKH

IPOAYKTH;

» IlpenBapuTenHa €KOJIOTMYHA OIEHKAa Ha MPOAYKTOBUTE WHOBAI[MHM B

TypH3Ma.

M3non3BaHuTE ¥ HUTUPAHU B MOHOTpausTa JUTEPATyPHH U3TOUYHHUIIM Ca
64 Oposi, B TOBa uncio 49 Ha naTuHULA.

Kuurara e npeaHasHadyeHa 3a JeiictBamy Ou3HeCMeHHM OT cdepaTa Ha
TypU3Ma, KakTO M 3a H3CJIEJOBaTeNM M BCUYKH, KOMTO CE€ MHTEpECyBaT OT
npobyiemuTe Ha MHOBaLMUTE. TS MOXe Ja ce MoJ3Ba OT CTYACHTH U KYPCUCTH,
oby4aBamu ce B o6sacTra Ha Typu3Ma.

B. IIy0imkyBaHa KHHMra Ha 0a3aTa Ha 3alIMTEH JUCePTALMOHEH TPYX 3a
npucnxkaane Ha OHC ,,[lokTop*

Uppuz @., MOTUBHUPAHE HA YOBEUIKUTE PECYPCU B
TYPUSMA - POJBITA HA PBKOBOJUTEJIUTE JIMAEPH,
Codrrpeiin, 2018. - ISBN 978-954-334-207-5

Pesrome:

MoTuBanoHHaTa npobiemMaTiuka € Ha BHUMaHHETO Ha PHKOBOJUTENS Ha
BCsiKa opraHm3anusa. Hanuie e cTpemex 3a OCMHCISHE Ha TEOpUUTE Ha
MOTHBaIUATa, OT IJIeJHA TOYKa Ha TAXHOTO €(QEeKTHBHO IpUiaraHe B
NpaKTUKaTa. YTpaBisBalllUTe Ha OpraHU3alMUTe TpsiOBa Ja ce choOpassBaT C
¢akra, ye mpuiaraHeT0 Ha MOTUBAIMOHHUTE TEOPUU B ,UUCT BUAS HE OH
noBeno 10 ycrnex. Heo6xoaumo € ja ce ThpcH Hai-Ioxoasdinara KOMOMHAIIHS
OT TeXHH OCHOBHHY ITOJXO/IM ¥ MEXAHU3MH, KOSTO € MPUIOKUMA 33 OBJIrapCKUTe
YCJIOBUS U B YaCTHOCT KbM KOHKpETHATa OpraHu3aIysl.

MoTHUBUpaHETO Ha YOBEIIKUTE pPECYpCH B  OpraHuM3alusra B
M3KJIFOUUTEHO BUCOKA CTENEH € 3aBUCUMO OT HEWHHS PHKOBOJEH CHCTaB — OT
BHCIIUS, IBPBUS PHKOBOAUTEN IO PHKOBOJUTEINTE B YIIpaBJICHCKATa iiepapXus,
BKJI. HENOCPENCTBEHUTE, HHU30BHTE DPBKOBOJWTENM Ha €Kumu. B peaura
M3CJIeBaHNs, HACOYEHU KbM IPOYUYBAHE ChCTOSHUETO HA TPYJAOBaTa MOTHBAIIMS
M yZOBIETBOPEHOCTTAa Ha CIYXUTEIUTE B OM3HEC OpraHU3alMMTE OT CTpaHaTa,
apryMEHTHpPAHO C€ MpaBAT MU3BOAM 3a CEPUO3HU MPOOIEMH U MPOIYCKH,



MPOU3THYAINY OT MHOTO NMpuyuHU. Cpea TIX B MO-rojisiMara 4yacT OT CIIydauTe
KaTo BOJAEIIM NPUYMHU CE U3THKBAT JIUIICATA HA MMO3HAHUS M OTTYK HA YMEHUS
Ha PHKOBOJUTEINTE [IPU MOTHBUpPAHE Ha ciayxurtenute. ChIIeBPEMEHHO, MaKap
II0-CKOpPO TOBA JIa ca U3KJIIOUEHHSTa, J00pOTO paBHUILE Ha TPYJ0Ba MOTHBAIIMS
Y YZIOBJIETBOPEHOCT Ha CIY)KHUTEJIUTE, CE CBHP3Ba C MPUHOCA HA PHKOBOJUTEIIH,
KOUTO TNPHUTEXABAT JMIAEPCKU KauecTBa U INpHUaraT BbB B3aMMOJACHCTBUETO U
BB3JICUCTBUETO BBPXY CIYXKUTEIUTE JIMJEPCKO MMOBEACHHUE U JIMACPCKU CTHI Ha
ynpasienue. Te3ara 3a ToBa, Y€ MIMEHHO PBKOBOAMTENUTE-THJEPU Ca KIIOUOB
(baxkTop B MOTUBHPAHETO HA CIY)KUTEJIUTE, MIMa HayyHa apryMEHTAIMs B peaulia
nyOIMKaluKy Ha 9y>KJECTpaHHU U OBJIrapcky aBTopu. Ts HE € caMo aKkTyaliHa B
Hay4yHO OTHOILIEHHE, HO € 0COOEHO aKTyallHa, IIEHHa U IoJie3Ha 3a OhJrapckara
Ou3HEC MPaKTUKa.

IlpenBun Ha moco4eHOTO, OOEKT Ha M3cieJBaHE B Ta3u pa3paboTKa €
npobyiemMaTukaTa Ha MOTHBALMATa HA YOBELIKUTE pecypcH (B peauiia ciydau
MO-HATaTBK — CIIY)KUTEIUTE, MEPCOHAla) B TYPUCTUYECKH OPraHM3al[Hd OT
cTpanata. TpymoBarta MoTuBamus O€3CHOPHO € Cpeld  Haki-3HAYUMHTE
NPEIOCTaBKH 3a €(pEeKTUBHA TPYAOBa JEHHOCT Ha BCAKAa OpraHM3alMs, a B
chepara Ha TypuzMa HEHHOTO CBCTOSIHUE OIpPENEICHO MOXe Ja ce
XapakTepusupa KaTo IOTEHLUAleH U B I0-Malka CTENeH Karo peajeH
KOHKypeHTooOpa3yBaly (akTop Ha OopraHu3aluuTe. BHUMAHUETO € HACOUYEHO
KbM BJIMSIHUETO Ha IbPBUTE DPBHKOBOAMUTENN M HA PHKOBOJAHUS CHCTaB Ha
TYPUCTUYECKH OpraHM3allii OT CTpaHaTa BBPXY CHCTOSHHETO Ha TPYyAOBaTa
MOTHBAIYSl HA YOBEUIKUTE UM PeCypcu. B mo-KOHKpETeH IUIaH M3ClIEBAHETO €
OPUEHTHPAHO KBbM JIUAEPCKUAT TOTEHIMAl U PHKOBOAUTEIUTE-IUJACPU B
TYPUCTUYECKUTE OpPraHU3allud U TAXHOTO TIO3UTUBHO BIIUSIHHE BBPXY
MOTHBAIUATA HA YOBEIIKUTE PECYPCH.

OcHOBHaTa U3CIIEA0BATENCKA 1IEN € JIa C€ U3BBPIIM LSIOCTHO NMPOYYBaHEe
Ha BpBb3KaTa M BIUSHUETO HA TMOBEJICHUETO, CTUJIA HA yIIPaBJICHUE U JICUCTBUATA
Ha DPBKOBOAMTENUTE HAa TYPUCTHYECKUTE OpraHU3alMH, OT €IHd CTpaHa |
MOTHBUPAHETO Ha 4YOBEUIKHTE pecypcH (M CHOTBETHO CHCTOSHUETO Ha
TpyJdOBaTa UM MOTHBAIUs) KaTO CJIEJCTBUE OT IpWJIaraH CTUJ, MEXaHWU3MHU U
MOTHUBHUpaImy (GakTopd Ha PHKOBOAUTEIUTE HA OpraHU3alUsTa, OT JApyra.
[IpoabmkeHre Ha OCHOBHATA L€ HAa M3CJIEBAHETO € HETOBOTO ,,I0{YUHSIBAHE™
Ha Hay4YHU [TOCTAHOBKH, KOHIENIMU U COOCTBEH ONMUT 3a JIMAEPCKU MOJIXOU U
NOBEICHNE Ha pPBKOBOJUTEINTE, OCHUICCTBIBAHM IPU MOTHBHpAHE Ha
YOBEUIKUTE PECYpCH Ha OpraHu3anuurte. B Tazum Bpb3Ka OCHOBHATA €] Ha
M3CJIEBAHETO ,,HAXBBPJIA UACHTUDUIMPAHETO HA CHCTOSHUETO U JOCTUTA JI0
apryMEeHTHpaHe Ha TPaKTHYECKH TPENOphKH KaKTO II0 YTBBp)KJaBaHE Ha
PBKOBOAUTENIUTE KATO WCTUHCKH JIMACPH, Taka M JO MEXAHU3MHUTE, KOUTO
»IIPaBAT" PHKOBOAMTEIUTE — JIUJEPU KIOYOB (aKTOp B MOTHUBHUPAHETO Ha
YOBEUIKUTE PECYPCU HAa OpTraHU3alUUTE. .

Kuurara e npesHa3zHadyeHa 3a jeiicTBany OM3HECMEHU U PBKOBOIUTEINH
OT cdepata Ha Typu3Ma, KakTO U 3a M3CJIEJOBATEIId U BCUYKH, KOUTO C€



A

MHTEpECyBaT OT MPOOJEMUTE Ha YOBEHIKUTE pecypcu. Ts Moxe Ja ce 1mosi3Ba OT
CTYIEHTH ¥ KypCHCTH, 00y4aBaIy ce B 00J1acTTa Ha Typu3Ma.

I'. Cratuu 4 AoKkjIaaH, NMy0JHMKYBaHM B HepedepHpPaHH CIHHUCAHHSA C
HAY4YHO pelneH3HMpaHe MJH MNyO0JNMKYBaHH B  peJaKTHPaHH
KOJIeKTHBHH TOMOBE

1. Anpuz @., "Yoexk cnupa na umMa npobiemMu CbC coOCTBEHaTa
MOTHUBALlUs, KOTaTo My C€ HAJOXHU Ja MOTUBHpa Jpyrute", MexayHapoaHo
Hay4dHO on - line ciucanue "Hayka u texnonmorun" (Science & Technologies),
2011r, http://www.sustz.com/journal/Volumel/Number7/Papers/FahriY driz.pdf
- http://www.sustz.com/bg/?f=journal&number=7 - ISSN 1314 - 4111

Pe3rome:

MoTuBanusTa € pasrieaHa KaTo CIOXKEH 3a HM3CJe[BaHe YIpPaBJICHCKHU
IpoIec, KOMTO He IMOJUIeKU Ha JIeNerupaHe, 3ali0TO M3MCKBa ChYETaBaHE Ha
JUYHO Y4YaCTHE Y WHAMBUAYATHU MOJAXOAM C  MYJITHAUCIMIUIMHAPHU
xapakrepucTuku. OOOCHOBaHA € Te3ara, Y€ PHKOBOAMTEIAT CIHpa Ja HMa
npobieMu cbc COOCTBEHAaTa MOTHBAIMs, KOTaTO My CE€ HAJOXH Ja MOTUBHpA
npyrute. Ha ocHOBaTa Ha CBOSI ONUT KaTO MEHUIDKBP aBTOPHT € MPEIONKMI U
pa3paboTui peauna TNPOBEpPEeHM B IpakTHKaTa MPENOpbKU 3a €(PEKTUBHO
MOTHBHpaHE Ha NepcoHaa. B ocHOBaTa Ha Te3u MPENOpPbKH € pa3OupaHeTo, ye
MOTHBaIATa TPSAOBA /1a MOANOMOTHE CIY)KUTEIUTE Ja BUAAT CMUCHI B CBOSTA
paboTa, na ocurypu cBoOojaTa 3a WHMIMATHBA, BBH3MOXKHOCT Ja Oepat
TUIOZIOBETE OT TPyJa CU U Ja JoOUAT MpoEeCUOHATHO U JIMYHO CaMOYYBCTBHE.

2. Wppuz @., "lIpeanocraBku U BB3MOXKHOCTH 3a pacTeX Ha
TypucTudecka uuayctpus (mo npumepa Ha Kopmxanuiicku peruon)", XIV
Hayuyno - mnpaktuuyecka koHgepeHuus "IIpeanocTaBkKu W BB3MOXHOCTH 3a
uHAycTpuaneH pactexx B bwarapus, "COopuuxk ¢ jpoknaau", Wsparencku
kommiekc YHCC, 2013 r.

Pesrome:

OtHavano B myOiMKanusiTa € HampaBeH aHAIM3 HAa BB3MOXKHOCTHUTE 32
pactex Ha uHAycTpusita B Kepmkanuiicku pernon. Jloctura ce 10 U3BOAa, ye
BB3MOXKHOCTHTE 32 TOBa HE ca MHOT0. KaTo Hali-niepCreKTUBHO HalpaBJieHHE Ce
000CHOBaBa pPa3BUTUETO Ha TypH3Ma, OTpach] KOWTO ce pajgBa Ha MOJEM B
CBETOBEH Maial. AHaIU3UpaHu ca MPEIIOCTaBKUTE M Bb3MOXKHOCTH 32 PAaCTeX
Ha TYpPUCTHYECKa WHJIYCTpUS B pPErMoHa, KaTo ce O0OCHOBaBa KaTo Haii-
MEPCIEKTUBHO HANpaBICHUE DPA3BUTHETO HAa aPXEOJOTMYECKUS TYPH3BM.
[TomuepraBa ce 3HAYEHHETO HAa MHOTOOPOMHUTE KyJITYpHO-MCTOPUYECKH



IIAMETHULY, HaMHpalld c€ TyK, pa3BUTHETO Ha TpPaHCIOpTHATa W
TypucTuuyeckara uHOpacTpykrypa u jap. OcoGeHO BHUMaHHWE ce OTHENs Ha
BBb3MOXKHOCTUTE, KOMTO INPENOCTaBsl pA3BUTUETO Ha MyOJUYHO YACTHOTO
NapTHHOPCTBO.

3. Unpuz @., "[ly61u4HO- 9aCTHOTO NMapTHHLOPCTBO - MHCTPYMEHT Ha
PETMOHATHOTO pa3BuTHE (10 npuMepa Ha obOumHa Kbpmkamm)", YerBbpTa
HallMOHaJIHA HaydHa KoHdepeHuus "IIyOnmyHO - YacCTHOTO MapTHHOPCTBO -
UHCTPYMEHT 3a pa3BUTHE HA MHOBAllMOHHA MKOHOMHKA", 24 ampun 2013 r.
"C6opuuk ¢ goknaau" ot Tom 4/ 2013r.

Pesrome:

Ananisupana € ChIIHOCTTA Ha MyOJIMYHO-4aCTHOTO NapTHROPCTBO. To €
pasriefaHo KaTto JBJITOCPOYHO JOTOBOPHO CHTPYJHUYECTBO MEXIY €IUH WU
noBeye IyOJUYHU NApTHBOPU, OT €IHA CTpaHa, U €IUH WIMA TMOBEYEC YACTHU
IapTHBOPH, OT Jpyra CTpaHa, 3a WM3BBPLIBAHE Ha JEHHOCT OT OOIIECTBEH
UHTEpPEC IPU IIOCTUTaHE Ha I0-400pa CTOMHOCT Ha BIIOXKCHUTE ITyOJIHMYHU
CpEACTBA M IPH pPaslpeleieHue Ha PUCKOBETE MEXJY IapTHHOPUTE.
Ompenenenn ca 0co0eHOCTHTE Ha IyOJIMYHO-YACTHOTO MAPTHBOPCTBO M Ca
XapaKTEepU3UpaHU II0JI3UTE, KOUTO II0J[ydaBa BCSIKA €IHA OT CTPaHUTE B
ChTpYAHUYECTBOTO. OCOOEHO MACTO € OTJENIEHO Ha aHajiu3a Ha IMyOJUYHO-
9aCTHOTO NMAapTHBOPCTBO KaTO (akToOp 3a COLUAIHO-MKOHOMUYECKOTO pa3BUTHE
Ha obmmHa Kbppkajiu v peruoHa. JleMOHCTpupaHa € HeroBaTa poJsl KaTo
MOTHBATOp 3a IUIAl@HE Ha MECTHU JaHbIM, KaTO rapaHT Ha IPO3pavyHOTO
ylpaBjIeHUE Ha IyOJIMYHUTE CPEACTBA M Karo (akrop 3a mogoOpsiBaHE Ha
YKU3HEHUs CTaHJIapT Ha HACEJICHUETO

4. Unpus @., "biaronpusatau (GaxTopy 3a pa3BUTUETO HA MKOHOMMKATA B
obnmact Kepmxamu", IOOunelina HayyHa KOH(MEpEHIMSI C MEXIyHapOHO
yyactue "Haykata u oOpaszoBaHuero - Tpaguuuu u Opaemie”, "COOpHUK ¢
noknanu", 2014.

Pesrome:

ITyGimkanuara € TOCBETeHa HAa BB3MOXKHOCTUTE 3a  COLUANIHO-
UKOHOMHYECKOTO pasBuTHe Ha oOnact Kepmoxamn. Axanusupanu ca
OnaronpuATHUTE (GAKTOPH 3a pa3BUTUETO HA MKOHOMHUKaTa if. Onpe/eneHu ca u
peauna (GakTopu ¢ HEraTHMBHO 3HaueHUE — JeMorpadcku mnpobiemu, HexoOpa
MHppaCTpyKTypa, HeJ0OpO H3MON3BaHE HAa MECTHUTE JAJCHOCTH U Jp.
OtneneHo € MACTO Ha IyOJIMYHO-4aCTHOTO NApTHBOPCTBO Karto (akTop 3a
pasBUTHE HA PETUOHA. AHAIU3UPAHM Ca OCHOBHUTE CEKTOPU, KOUTO BIIUSAT



A

BbPXY UKOHOMHYECKOTO pa3BUTUE HA 00JIaCTTa ¥ MMAT IOTEHIMAN 3a Pa3BUTHE
— TYpU3BM, JIeKa MPOMHUILICHOCT, MpepaboTBama MPOMHILIEHOCT, JT00HUBHA
MPOMUIIUIEHOCT, THPTrOBUSI U PEMOHT, TPAHCIIOPT 3e€MEEIIUE, KUBOTHOBBICTBO
32 EKOJIOTUMHO YHMCTH HpoAyKTH H JAp. OCOOEHO MSICTO € OTAEJIEeHO Ha
Pa3BUTHETO HA TYpU3Ma, KAKTO U Ha 3HAYECHHETO MYy 3a PErMoHa.

5. Uppus @., ,MecTHH NOJUTUKM ¥ WHUIMATUBH 32 HA Pa3BUTHUETO Ha
Typuctuyecka unaycrpus ,,COopHuk c poxnaau” Ha HayyHo - mpakTthyecka

koHpepeHnuss ,,O6mact Kbpmkanmu —  nOpuBIeKareliHa — TYPUCTHYECKA
nectunaus”’, Kepmxamu: CYb, 2015. - 7, ISBN - 978-954-92458-0-6, ctp.
73-78;

Pestome:

B nyGnukanusra ca pasrieqanu GpakTopuTe 3a COMUATHO-HKOHOMUYECKH
pactex Ha obmact Kbppkany, Kato € KOHCTaTHpPaHO, Y€ BH3MOXKHOCTHUTE 32
pa3BUTHE HE ca MHOrO. I'71TaBHOTO BHMMaHHE B pa3paboTKaTa € HaCOYCHO KbM
aHaiu3a Ha (PaKTOpPHUTE 3a Pa3BUTHE HA TypHCTUYECKa UHAycTpus. M3BeneHu ca
OnmaronpusATHUTE (AKTOPH, KAKTO U HIKOM HETaTUBHU TaKWBa, KbM
NpPEOAONIABAHETO HAa KOUTO TpsiOBa Ja ce HacodyaT YCHJIHMSATa Ha MECTHOTO
pBKOBOACTBO. ITocodeHo e, 4e ca HaIMIe MHOXKECTBO apXE0JIOTHYECKH 00EKTH U
NPUPOAHY 3a0€NeKUTETHOCTH, KOUTO TpEJCTaBIsBaT MHTEpec 3a xopara. Ha
Ta3u OCHOBa € pa3BuTa U 0O0OOCHOBaHA € Te3aTa, Ye OCHOBHATA HACOKa C Haii-
rojiiM MOTEHIMAJl 3a pa3BUTHE Ha 00JlacTTa € pa3BUTHETO HA TypUCTHYECKA
UHIYCTPUSI M TO-CHEHHATHO Ha KYJITYPHO- HCTOPHYECKHS TYPH3BM.
OGocHoBaHa € HEOOXOJUMOCTTa OT MpPOBEXKAAaHE HA CHOTBETHHUTE MECTHU
TIOJINTUKY ¥ MHUIMATUBY 32 HETOBOTO CTHUMYJIMpaHe. BHUMaHue € OTAeNeHO Ha
BBb3MOXKHOCTMTE B Ta3sd 00JacT, KOUTO OCUTypsiBa IyOJUYHO-YaCTHOTO
apTHBOPCTBO. .

6. Unpuz @., Pecypcu 3a passutve Ha TypuszbM B obsact Kbpmxamm,
C6opuuk ¢ noxnaau Ha Hanumonanna HayyHa KOH(EPEHIUS ¢ MEXIyHApOHO
yuactue. ,,Hayka u obmectso 2017” CYb, Hayunu tpynose , tom VI, 2017. -
ISSN - 1314 - 3425. ctp. 686-691;

Pesrome:

B nybnukanusTa € W3BBPIICH aHAAM3 Ha IMOTEHIMala Ha o6yact
Kbp/kanu 3a pa3sBUTHE HAa TypU3bM, KaKTO M Ha 3HAYEHHETO MY 3a PEruoHa.
[Togpo6HO ca aHanu3upanu GaKTOpPUTE U OCHOBHHTE PECYpPCH, KOHUTO
OnaronpusTCTBaT TOBa pasBUTHE. Pecypcute ca kiacHDUIMPaHU B HIKOJKO
OCHOBHU TpyNHM — HPUPOJHU DPECYPCH, YOBEIIKU PECYPCH, KAIUTATIOBH WU
nHbpacTpykTypHu  pecypcu. OcoGeHO BHUMaHHME € OTJAENCHO Ha



A

BB3MOXKHOCTUTE 3a pPa3BUTUE HA KYJITYpHHUS TYpU3bM. XapaKTepH3HpaHU ca
ChBPEMECHHUTE TEHJCHUMHUTE B pa3BUTUETO Ha (AKTOPUTE 3a pa3BUTHE HA
Typu3Ma, KaKTO U IPOMEHUTE B TYPUCTHYECKUTE pecypcH Ha obsacT Kbpmkanu.

7. Wppuz @., VYmpasineHue, wmoTuBamusi U paboTHA 3aruiara,
COopuuk ¢ noknaau Ha Hanuonaina HayyHa KOH(EPEHLUS ¢ MEXIYyHApOIHO
yuactue. ,Hayxka u o6mecto 20177 CVb, Hayunu Tpyaose , Tom VI, 2017.

Pesiome:

OtHayasio B nyOnuKanusTra € W3BBPLUICH aHAIW3 Ha CHINHOCTTA U
3HAQUEHWETO Ha MOTUBALMATA YOBELIKUTE pecypcH. T ce XapakTepusupa Kato
cujiaTa, KOSTO Kapa Xopara Ja IOCTBIIBaT, Jla JAEeHCTBaT, Ja C€ OTHACAT KbM
HAKOTO WJIM HEIIO B PA3jIMYHU CUTyallud U OOCTOSATENICTBA IO HAYHMH, KOKTO
camuTe Te n3bupar. AHaIU3UpaH € U MOTUBAIIMOHHUS MPOIEC U MPOIECHT Ha
ylpaBieHUEe Ha MOTUBALMATA. CHIIEH aKIEHT € TOCTAaBeH Ha YIPABJICHUETO upe3
MOTHBAIIMS, KOETO CE XapaKTepu3upa KaTo JECHHOCT WX MPOIEC, HACOUEHU KbM
noOmkaBaHe Ha LIEJUTE U MHTEpECUTE Ha (pupMaTa, OT €/Ha CTpaHa, C LEIUTe
Y UHTEPECUTE HAa BCEKU CIIy>KUTEIN OT Jipyra. ToBa ynpaBiieHHe ce Onpeaess u
KaTO HaIpaBJICHUE Ha IIOBEJECHUETO Ha XopaTa B TpyZAa IO HA4YMH, Ype3 KOHTO
TOBa, KOETO UCKa (pupmara OT CIYyKHUTEJIUTE Ja IO MOXE, Ja IO MCKa U JI TO
IpaBd BB3MOXXKHO Hal-700pe BCEKM HEUH CIYXUTENI. B TO3M KOHTEKCT €
pasriiefian mpoOseMbT 3a paboTHaTa 3ariara, KaTo BaXeH HHCTPYMEHT 3a
MOTMBUpAaHE Ha YOBEIIKUTE pPECYpCH. AHAIM3UPAHO € 3HAYCHUETO Ha
OCHOBHHTE IOJIMTUKYU U CHCTEMH Ha yIIpaBJICHUE Ha 3aIUIAIIAHETO.

8. Wnpus @., M3ciensane Ha MHOBALMIOHHATa aKTUBHOCT HA 6’I>JII‘apCKI/I

TypUcTHUECKH npeanpusatus, Hayuno cnucanue ,,iHycTpuanexn MCHI/]IDKM’I)HT
TY-Coous, 6pl, 2018.

Pesrome:

WMHoBanmoHHUTE  CcTparerud Ha  OBArapCKUTE  TypUCTHUYECKUTE
IPEANPHUATHS U €KOJOIMYHOCTTa Ha BBBEXKAAHMTE OT TSIX HMHOBAIMU, HE ca
J0CTaThuyHO H00pe m3cienBaHM. B HamaTta cTpaHa Bce OIIE HE € INPaBEHO
U3CIEBaHE M HA CUCTEMHOCTTa M HACOYEHOCTTa HA WHOBALIMOHHUTE UM
crparerud. [IpenBuza Ha ToBa B Ta3u MyOJIMKAIKs ca IIPEJCTaBU PE3YITATUTE OT
EMIIMPUYHO M3CJIEC[BAHE Ha WHOBAIlMOHHATa AaKTUBHOCT HA WH3BajKa OT
OBJIrapCKu TYPUCTHYECKHU TIPEIIPHATHSL.

W3cnenBaHeTo € U3BBPIUIEHO C pasrpaHUYaBaHe Ha MHOBALMUTE, CHITIACHO
Taka HapeyeHHs ,MHOBAIlMOHEH pajap” KaTo YNpPaBJICHCKA HMHCTPYMEHT 3a
CHCTEMEH IOTJIe] BbpXY OM3HEC MHOBAIMUTE, KOETO € HOBOCT 3a HalllaTa CTpaHa.
M3non3BaHeTo Ha WHOBALIMOHHMS pajap IpH U3CIECABAHETO HA TYPUCTUUECKUTE



IPEANPUATUS [JaBa Bb3MOXXHOCT 32 KOMIUIEKCEH IOIJIE[ KbM HMHOBAI[MOHHATA
VM aKTHBHOCT.

IToxxoabT Ha M3CIEIBAHETO CE OCHOBaBa Ha HabupaHe, oOpaGoTBaHe U
aHaIM3MpaHe Ha 3HAYUTENHA [0 o0eM emnupudHa WHOpMauus oT u3bpaHa
U3BaJKa OBIrapCKu TYPUCTUYECKU NPEANpPUSATHS HAa OCHOBATa Ha CIELUATHO
TMOArOTBEHA aHKETHA KapTa 3a U3CJIEBAaHE U C M3IOJI3BAHE HA CTATUCTHYECKU
METOJY U CIIeUaIu3upaH copryep 3a 00paboTka 1 aHATU3 HAa HHPOPMAIIUATA.

B pesynrar Ha U3ClI€IBAHETO Cca HAIIPABEHU 3aKJIIOYCHUSI OTHOCHO:

- banancupanocTTa ¥ JOMHHUpPALIUTE HACOKM HA MHOBAIMOHHUTE MM

CTpaTeruy;

- PaBHumiata Ha HOBOCT Ha BBBEJICHUTE UHOBAIIWH;

- Crenenure, B KOUTO BBBEJCHUTE MHOBAIMM Ca MMM 3HAYCHHUE 3a

nono0psiBaHe Ha ONa3BaHETO HAa OKOJIHATA CpeJa.

M3cnensanarta u3BajKa HE € MPEACTaBUTENHA 32 OBJIrapCKus TYPU3bM, HO
IOJlyYEHUTE pe3yJITaTU Ca HMHTEPECHU U II0KA3aTEJIHU 3a CHCTOSHUETO Ha
MHOBALlMOHHATa aKTUBHOCT Ha TYPUCTHUYECKUTE NpeAnpuAtusa. Te morar ja ca
IIOJIE3HM 3a HACOYBAHE Ha yCwiusATa 3a NoJoOpsiBAaHE Ha HWHOBAI[MOHHATA
JEUHOCT.

9. Unpus @., JluneppT — MEHUDKBp B cdepata Ha TypusMma, COOpHH
jnokinaau Ha XVI MexayHapoana HaydHa KoHbepeHuus ,,MEeHHDKMBHT U
umkeHepuHr 18, Cozomnou, 2018. - ISSN - 1310 - 3946-90, ISSN - 1314 - 6327
ctp. 90 - 98;

Pesrome:

OtHauvano B nyOiMKalusaTa ce MpaBU XapaKTEPUCTHKA Ha TypuU3Ma KaTo
Hemnpeackazyema U TypOylieHTHa cepa, yIpaBICHHETO Ha KOSTO € CIOXKHO. B
CBIIOTO BpPEME C€ MOJUepTaBa, Y€ MKOHOMHKATa Ha TypuU3Ma € MKOHOMHKA Ha
3HAHUETO M Hali-Ba)KHATa MHBECTHIMS 32 HEMHOTO pa3BUTUE € WHBECTHUIUATA B
YOBEIIKHMs KamuTal. B Ta3su Bpb3ka B myOuuKanusra ce HPaBiT peAuIia
NpEenopbKH, HO TIJIABHOTO BHUMAHUE € HACOYEHO KbM pOJIATa JIMAEpa-
MeHUDKBp. [locouBa ce, ye MMIEpCTBOTO € HAYMH Ha TOBEJCHUE U MUCICHE,
HAaco4€eHO KbM (popMHpaHe B XopaTa Ha CIIE[HUTE JBE OCHOBHH Harjacu — Te Jia
ce peBbPHAT B JOOPOBOJIIIM Ha pabOTHUTE CH MECTa, & HE MPOCTO B CIIYKUTEIIH
¥ ga ObIaT peleHHeTo, a HE YacT OT NpoOJIeMUTe Ha OpraHU3alusTa.
[Tonpo6HO ce aHamu3upa poyisiTa Ha JIUJEpa-MEHUIDKBP, KOHKPETHO B
TypucTHYeCKaTa cepa U ce mpejyiarat peuia NpakKTUIeCKy MOJe3HH YKa3aHUs
3a HEWHOTO U3MbJIHEeHUE. Te ca U3BEJJCHN HE CaMO OT TEOpHsTa, HO U OT OIHTA
Ha aBTOpA.



10. Uppu3 @., MapKkeTUHI'bT KaTo MHCTPYMEHT 3a IPEBPBHIIAHETO Ha
€IMH MpPOAYKT WM ycllyra B ThproBcka Mapka, COopHu moxiamu Ha XVI
MexayHaponHa Hay4yHa KoHpepeHIMs ,MEHUIDKMBHT W HHXXeHepHuHTr* 18,
Co3zomout, 2018.

Pesrome:

W3ppplieH aHajiu3 Ha CBIIHOCTTA, OCOOEHOCTUTE W 3HAYEHUETO Ha

ThProBCKaTa Mpaka M OpaHJMHIBT KaTO IPOLEC 3a KOHKYPEHTEH ycleX Ha
NpEANpUATAATA. BpaHUHIBT c€ CBBP3Ba ChC CH3JABAHETO HA YHUKAITHO UME U
UMUK Ha NPOAYKT B Ch3HAHUETO Ha MOTPEOUTEIUTE, OCHOBHO Ype3 peKJIaMHU
KaMIIaHUU 110 TI0CJIE0BATEIeH HaYuH U erHHA Tema. Toil nenu ga ycTaHoBH
3HAYUMO M OTJIMYUTEIHO IIPUCHCTBUE HA M1a3apa, KOETO Jia MPUBIXYA U 3a1bpiKa
nositHU motpebuten. MimenHo ¢opmupane Ha OTIMYUM OpaHJ € HOBHUSAT
OCHOBEH HAYMH ¥ U3TOYHUK HAa KOHKYPEHTHU NPEAUMCTBA, a ThProBKaTa Mapka
€ Ta3u, KOATO Ce ThPCH Ha I1azapa OT NOTpeOUTEIS..
OOGocHoBaBa ce, Y€ MapKETHHI'BT Urpac OCHOBHA POJS MPU HM3TpaKIaHEe Ha
CTPATETHYECKUTE HACOKU 3a IPEBPBIIAHETO Ha MpPOAYKTa W yclyrara Ha
¢upmaTa B THProBCKa MapKa, a MapKeTMHIOBOTO IO3WIMOHUpAHE € Haii-
CBILIECTBEHUAT €JIEMEHT Ha ChBpeMeHHUs OpanauHr. [TocTuranero Ha 3HAYUMHU
KOHKYPEHTHH IPEAUMCTBA € TPYJHO IOCTHXKMMO M KPaTKOBPEMEHHO KarTo
epexkr. HeoOxomumu ca gbarocpounu ycwnus. JlajgeHu ca ykazaHus 3a
IIOCTUraHE Ha yCIleX B II€TTE€ OCHOBHM 00JAacTH Ha aHAIU3 M B3eMaHE Ha
MapKETHHIOBOTO PEILIECHUE:

1.Ilotpe6HOCTTE Ha KiIMeHTa. Kou mnoTrpeOHOCTM HCKaMe HHE Ja
YIOBJIETBOPUM?

2.YMeHuaTa Ha KomnaHusaTa. KakBu crienanHyu KOMIIETEHLUH MPUTEKaBa
¢bupmara, 3a 1a U3IBIHU TE3U MOTPEOHOCTU?

3.Konkypennus. Koit ce xkoHKypupa ¢ ¢upmaTa Npu U3NBIHECHUETO Ha
T€3U MOTPEOHOCTH.

4. Kontparentu . Kou ca te3u, kouto pupmara TpsOBa j1a BKIIOYH, 3a Ja U
IIOMOTHAT, ¥ KaK MOJ€E Jia T’ MOTUBUpaA?

5. Konreker. 3amo ¥ KOM KyJITYpHH, TEXHOJOTMYHHM U TpaBHU (GakTopu
OrpaHnyYaBaTr Bb3MOXXHOCTUTE?

AHanu3upanu ca (akTOpuUTe 3a yclex NpHU CerMeHTHUpaHe u u3bop Ha
LI€JIEBY 11a3apyu U IIPU U3II0JI3BAHE HA OTACITHUTE €IEMEHTH Ha MapKETUHTOBUS
mukc. IToquepraBa ce posisita Ha pekiamara 3a GOpMUPAHETO B Ch3HAHHETO Ha
1eneBara ayauTOpUs Ha WHIMBUIYAJHOCT Ha MapKaTa, Thil KaTo TS OIKMCBA
KOHKpPETHHM CJIy4al U HAuMHU 3a ynorpeba Ha MpoayKTa.

11. Uppuz @., PaszBurve Ha KyIATypHUsS TypuU3bM KaTo HayuH 3a
yBEJIMYaBaHE Ha MEXAyHapoJHaTa TojlepaHTHOCT, COOpHUK MOKIagu -TOJ



A

nedar : ,bwarapus u  Owirapure: OWT, AYMIEBHOCT, HAaIMOHAJIHA
unentuuHoct" . Marepuamu  or VI Hayuna kondepenuus mo Wcropus,
apxeoJiorus ¥ KyiarypeH TypusbM "IIbTyBane xpM bwarapus", Illymen 24-26
anpui, 2018 r.

Pesome:

B nyOimkanusara ca XapakTepU3UpaHd OCOOCHOCTUTE Ha KyJITYpHHS
TYpU3bM, KaTo BHMJ TYypU3bM, HU3IIOJ3Balll KAaTO pPECypc HACIEICTBOTO —
KyJATYpHUTE W TPUPOJHUTE ILIEHHOCTM Ha cCpegaTa, KOUTO ChXpaHsIBaT
KOJIEKTUBHATA NIaMeT Ha o0mecTBo. OO0CHOBAHO € HAapacTBALIOTO 3HAYECHUE Ha
TO3H BHUJ TYpPU3BM B CBETOBEH Malad. M3BbpIleH € aHalu3 Ha Bb3MOXKHOCTHUTE
3a pasBuTHeTO My B Pojommre, Karo ca IpencTaBeHM OCHOBHUTE OOEKTH Ha
KyJITYPHO-MCTOPUYECKOTO HACJIEJICTBO B PErMOHA C MNOTEHLUMANI 3a pa3BUTHE Ha
Typu3Ma, B TOBa 4YUCIIO — nemepara YTpobara, kpenocrra Ilatmoc, kpenocrra
Ilepnepukon, kpenocrra Taryn, Kamennure re6u, [[sBosickist MOCT, KaMeHHATa
cBarOa u Ap. HanpaseH e U aHanu3 Ha UKOHOMUYECKO 3HAYEHUE Ha KYJITYPHHS
TYPU3bM 3@ pa3BUTHE HA pPETHOHHWTE, KAKTO M Ha poyisita My 3a
TPaHCHALIMOHATHOTO OIIO3HaBaHE M YyBEJIMYaBaHE HAa MEXIyHapoJHaTa
TOJIEPAHTHOCT.

12. Unpuz @., "YoBemKUTe pecypcu KaTto HezaMeHMM (hakTop 3a Ou3HeEC
pacrex" CoOopuuk poxiaau Ha MHK “TIPEJIMU3BUKATEJICTBA IIPE]]
HHAYCTPUAJIHUS PACTEX B BBJII'APUA”, B uzn. Pakype, C., 2018,
cTp.266-272, , xosiTO 1€ ce npoBene B PaBna, bypracka o6macrt, 2018. - ISBN
978-619-7009-12-5

Pesrome:

IlenTa Ha HacTOSIMS JOKIAJ € Ja MpeiACTaBd M Jia O0OOCHOBE
COOCTBEHOTO BIDKJAHE Ha aBTOpa 3a 3HAYMMOCTTAa Ha YOBEKa B OM3Heca W 3a
HEroBoTO pbKoBoJeHe. CTaBa Jyma 3a BW)KIAHE Ha €IUH MpeIrnpueMay 3a
pa3BHUTHE Ha OpraHU3ALMUTE, ONIEPUPAIIH YCIICIIHO B CJIOXHA M TPyIHA OM3HEC
cpena B cTpaHaTa HU. [IpeanoskeHuTe aBTOpOBU BUXKIAHHS ca 0QOpMEHH KaTo
cuMOMO03a Ha HAYYHUTE aHATU3K U IPAKTUYECKUS MY OITUT B TOJUHUTE.

3a U3M'BJIHEHHUE Ha LeJITa Ha J0KJIa/Ia B HETO € U3BBPIIEHO CIIETHOTO:

ITepBo — aprymeHTHpaHa € coOCTBeHaTa IJieJHA TOYKAa Ha aBTOpa 3a
MSCTOTO M pOJIsITa Ha YOBEKa B OHM3HECA C YCIyrH, Karo ca IMpeJCTaBeHH W
JEUCTBUATA, KOMTO ca HEOOXOIMMH Jia IPEIXOMNKAAT ycIexa.

Bropo — aHanu3upanu ca peauua GpaxTH, J0Ka3Bally, Y€ YOBEK € OCHOBHA
JBIKEINA CUJIA U ,,TIPOEKTAHT Ha MOCOKUTE 3a OM3HEC pa3BUTHE.

OO6GocHOBaHO €, Y€ Pa3BUTHETO HA YOBEIIKUTE PECYPCH € KOMILIEKCEH
IpoLeC, ChYETaBall M0 YHHUKAJCH HAYMH JACHHOCTH Ha WHIUBUAYATHO U



OpTraHU3allMOHHO PABHUIIEC, YUUTO PEIYJITATU HOCAT I10JI3U, KAKTO HAa HMHAWBU/A,
Taka M Ha Ou3Heca. Hali-ronsiMara MHBECTHIUS € Ta3nu, KOATO € B YOBCIIKHUTC

pecypcH, 3ali0To Pa3BUTUETO Ha XOpaTa € YCJIOBHE 3a pa3BUTHE HA IOTEHIMAIA
Ha OpraHu3alusATa ¥ TS CTaBa MO-KOHKYPEHTHA U 10 yCIIeIHa Ha as3apa.

13. Uppuz @., IlpenumMcrBaTa Ha JMIAEPCKUTE IOAXOJU B YIPABICHUETO
yopemkure pecypcu Coopuuk goxnaan va MHK “TTPEJJUSBUKATEJICTBA
[TPEJX UHAY CTPUAJIHUA PACTEX B BbJI'APUA”, u3n. Pakypce, C.,2018,
cTp.226-234, , xoATO 1€ ce nposene B PaBna, bypracka o6mact, 2018. - ISBN
978-619-7009-12-5

Pesrome:

IlenTa Ha JOK7Iaga € Aa pasrpaHdyd M TOCTaBU €IHA JIMHUS MEXIY
NpeUMCTBaTa Ha JIMAEPCKUS TMOJAXOJ, M MOHOTOHHOTO MEHHKBPCKO
ynpasienue. IlocouBa ce, 4e JOKaTO PHKOBOACTBOTO TpsibBa Ja Ce CIpaBU C
©KEJHEBUETO U IpPOMSHATA B OpraHu3alusATa, TO JIMAEPCTBOTO TpsOBa Ja
ch371a/ie BU3Ms, TpsiOBa Aa s choOIIM Ha X0opaTa U Jja NOJIy4H TSAXHATA MOAKpENa,
TpsA0Ba Ja TM MOTHBHpPA M BIBXHOBM Jia Cle/(BaT Ta3u BU3Us. JIUAEpCTBOTO €
yIpaBJICHUE, HO M OILIE HEMO, KOETO € U IO-ChIIECTBEHOTO 3a Hero. Ilo
AeOUHUIMSA, TO € NTOBEYE BIBXHOBEHHE M CIIy)KCHE Ha OOIIUTE MHTEPECH Ype3
3a/laBaHe Ha HOBHM CTaHJApTH, NOEMaHE Ha DPUCK, BHU3MsS M JEHCTBHS 3a
Opnemero. Jlugepure  HMKOra HE c€  BB3MOJNI3BAT  OT  CBOUTE
CHTPYAHHULIU/TIOCIEAOBATENN (XOpa), T CE OMUTBAT Ja M3IMOJ3BAT TallaHTa UM
10 Haii-100pus HayKH. JINIepbT BUHATU € 3aUHTEPECOBAH OT PealM3UPaHETO Ha
IPyNOBUTE MHTEPECH. 3aTOBA HE OCTaBa PaBHOAYIICH KbM OOIIUTE MPOOIEMH U
HENIPEKbCHATO I0JIara yCUJIMA 3a TAXHOTO peuiaBaHe. Toif HacoyBa CBOMTE
yCHIIUSL KbM Ch3/laBaHE Ha aTMocdepa, B KOSTO BCEKH WIEH Ha rpyrara Ja uMa
BB3MOXKHOCT 3a M351Ba M ITBJIHOLIEHHO YYacTHE BHB B3EMAHETO Ha PEIICHHS U
TSXHOTO MPaKTHYECKO MpHarane. Bp3M0oKHO € HEroBUTE KOMITETEHIIMH Jia HE
ca Hali-rojleMd 10 OTHOIICHHE Ha KOHKPETEH MpoOJieM, HO 4Ype3 CBOUTE
OpPraHU3aTOPCKH  CIOCOOHOCTM  TOW  MOAINOMOrHE  HM3paboTBaHETO  Ha
ONTUMAIHOTO pemeHue. Ilpu ToBa, TOH ce rprKM BCHYKM YJICHOBE Ja ca
CHIPHYACTHU KBbM IIpolLeca.

AKIIEHT B JJOKJIaJa € IIOCTaBeH M BBPXY Jmjaepckara epekTuBHOCT. [TocouBa
ce, ue JI0KaTo B MEHHM/DKBPCKOTO YIPaBICHUE MPEANOCTaBKa 32 €(EKTHBHOTO
BB3/IeHICTBUE € U3BOIOBAHUS aBTOPUTET, TO peaHaTa e(heKTUBHOCT Ha JIHICPUTE
ce CBbp3Ba ChC CIIOCOOHOCTTA UM Jla CE HAMECAT B TPY/HA COLMAIHA CUTYAIUs,
Jia sl IPOMEHST ¥ J]a HaIpaBAT 3a0eseXuTesIHa MPOMSHA.

14. Unpu3, ®@., NTHOBALIMOHEH KalaLUTET HA TYPUCTUUYECKHU IPEINPUSATHS OT
forousrouHara bearapus C6opuu noxnaau Ha XVII MexayHapoaHa HaydHa
KOoH(pepeHus ,, MeHNDKMBHT U uHxeHepuHr 19, Cozonoin, 2019.



Pesrome:

Ilenra Ha Tasu pa3paboTka € Ja MpeacTBU OO0O0OINEHUTE pe3yaTaTd OT
U3CJIC[IBAHE HA DPABHMILETO HA WHOBAI[MOHHMS KalalUUTeT Ha W3BaJKa OT
OBJArapCKy TYPUCTHYECKHU IPEAIPHUATHUS OT I0rou3TouHa beirapus.

OTHayao € HalpaBeH JUTEPATYPEH HAIU3 10 NMPOoOJEeMHUTE Ha CHINHOCTTA U
3HAYEHHETO Ha WHOBALIMOHHUS KalalUTET 3a WHOBAIlMOHHATA JEHHOCT Ha
OpeNIpUsATHATa M 33 IIOBUIIABAHETO HAa TAXHATa KOHKYPHTOCIOCOGHOCT.
XapakTepu3supaHy ca ¥ OCHOBHHUTE JECTEPMUHAHTUTE (BBTPEIIHUTE YCIOBHUSA) U
dakTopuTe, KOUTO ONPEAEIAT UHOBALMOHHHS KalalUTET HA MPEANPUITUATA U
My Bb3JI€CTBAT.

Hscnensanero € nposeneHo npes 2017 r. cpea TypUCTUYECKU MPEATIPUATHS
OT OT IOroM3TOYHaTa dYacT Ha crTpaHara. [logxoasT Ha WH3ClEIBAaHETO Ce
OCHOBaBa Ha HabupaHETO, 00pabOTBAHETO U AHAIM3UPAHETO Ha 3HAYMTENIHA I10
obem emmnupuuHa uHpOpManMA OT u30paHaTa WU3BagKa OBJIrapcKu
TYPUCTUYECKU IIPEANPHUATHSA Ha OCHOBATa Ha CIIELMAIHO MOJATOTBEHA METOIUKA
Ha W3CIE/BAHE M C M3II0JI3BAHE HA CTATUCTUYECKM METOAU M CHEHHATU3UPaH
copryep 3a oOpaboTka ¥ aHanu3 Ha uHpopMmanusaTa. M3cieasaHero e
IPOBEJICHO II0 METOAA Ha AHKETUPAHETO. AHKETHpPaHU ca COOCTBEHHUIU W
yIpaBUTEIU Ha TYPUCTUYECKUTE NpeAanpustus. M3cnenpanata u3Bajgka HE €
NpPEICTaBUTENIHA 3a OBJArapckusi TYpU3bM, HO TIIOJIyYEHHTE pe3ysiTaTd ca
UHTEPECHH M II0KA3aTEJIHU 3a CHCTOSIHUETO HA WHOBALIMOHHMS KallalUTET B
MHOI'0 TypUCTHUYECKHU NpEANpHUATHs. Te Morar Ja ca IOJEe3HU 32 HacOUBaHE Ha
yCuIusATa 3a NoAo0psBaHEe HAa MHOBALMOHHATA JICHHOCT.

JlokazaHa € OCHOBHATa XHUIOTe3a HA WU3CIECABAHETO, Y€ HE BCHYKU
JETEPMUHAHTH Ha MHOBALMOHHYS KallalUTET HAa U3CIIEIBAHUTE TPEANIPUATHS ca
€[IHaKBO pPAa3BUTH, & PAaBHUINETO HA WHOBALMOHHHS KalalUTEeT HE € BHUCOKO.
ToBa paBHUIE € MO-HUCKO IPU MAJIKUTE U CPEIHUTE TYPUCTHYECKH
IPEATPUATHUS.

15. Unpus, ®@., M3cnenBane Ha KayeCTBOTO Ha TYPUCTHUYECKUTE YCIIYTH,
Coopuuxk ¢ goxnmagn Ha XVII Mexaynaponna HaydyHa KOH(EpEHIMSA
»MEHUDKMBHT U uHxkeHepuHr: 19, Cozomnod, 2019.

Pe3rome:

WHTeH3UBHOCTTa HAa KOHKYPEHIMATA MEXKIY TYPUCTUUYECKUTE MPEATIPUATHSL
y Hac HENpeKbCHAaTO HapacTBa. EJHOBPEMEHHO € TOBa HENPEKbCHATO Ce
yBEIWYaBaT W3UCKBAHUATA HAa  NOTpeOMTENUTE KBM  KayeCcTBO  Ha
TYpPUCTUUECKUTE YCIYIM. B Te3um yclIoBUS THPCEHETO Ha IIBTHINA 34
NOBHMIIABAaHE HA KOHKYPEHTOCIHOCOOHOCTTa Ha MpEIJIaraHUTE YCIYI'H Ce



IpeBpbIa B OCHOBEH Ipo0JEM Ha TMa3apHUsl YCHEX TYPUCTUYECKUTE
IPEATIPUATHUS.

Ilenta Ha Ta3u pa3paboTKa € Ja MpeJCTaBu Pe3yJITaTUTE OT NMPOyYBaHE Ha
MHEHHUETO Ha KIUEHTHU HAa TYPUCTHUECKU NPEINPUATHS OT IOTOM3TOYHATA 4acT
Ha bwirapus 3a paBHHUILATa HA MHIMKATOPUTE 32 KAYECTCBOTO HA MpPEJIaraHuTe
MM TYPUCTHYECKM YCIYrd. PaskpuTu ca TEHAEHIMUTE 3a NpPOMSHA Ha
paBHMIATA HAa HHIAUKATOPUTE, KAa4€CTBOTO M KOHKYPEHTOCIOCOOHOCTTa Ha
TYPUCTUYECKUTE YCIYTH.

Hscnensanero obxpama rogunute 2015, 2016 u 2017 u e npoBeaeHo cpex
MAJIKH{, CPEJHA U TOJIEMHU NPEANPHUATUS OT cepaTa Ha Typusma. To € OCHOBaHO
Ha paspaboreHara or Parasuraman, Zeithaml and Berry (Parasuraman A.,
V.Zeithaml and L.Berry, “A Conceptual Model of Service Quality and its
Imlications for Future Research”, Journal of Marketing, 49 (Fall 1985) cucrema
OT JETEPMHUHAHTH HAa Ka4eCTBOTO Ha YCIYI'WTE, BKIIOYBAIA [apaMETpPHTE:
HAJIEXKIHOCT, OT3UBYMBOCT, KOMIIETEHTHOCT, JOCTBII, YYTUBOCT, KOMYHHUKAIHS,
NpaBAoONONO0HOCT, CHUTYPHOCT, pa30upaHe U T[I03HaBaHE Ha KIUCHTA,
MaTepUaHi acrekTH. PaBHuIIETO Ha BcAKa JCTEPMUHAHTA 3a BCHYKH
NPEANPUATAS € ONPEAENIHO B OajlHM OLIEHKM B MHepBaia oT 1 mo 7. Haii-
HHUCKaTa OalHa OleHKa 1 IoKa3Ba MHOTO JIOIIO paBHHUIIE, a Hali-BUCOKaTa 7 —
OTJIIMYHO CHCTOSIHUE.

IIpoyyBaHEeTO € NMPOBEAECHO Ype3 aHKETHpAaHE Ha KIUEHTH Ha U30paHuUTe
npennpusTusa oT cdepata Ha Typu3Ma, KOMTO ca MOCETEHU Ha MACTO. 3a Ja ce
IpeoJI0iee OMACCHUETO Ha AHKETUpAaHUTE, 4e HHPOpMaIMATa MOXE Ja Ce
U3I0JI3Ba II0 HEONArompuATeH 3a TAX HauuH, O€ IOET aHraXMMEeHTa 3a
AQHOHMMHOCT U KOH(PUICHIUATHOCT.

Pesynrature OT M3Cl€ABAHETO IOKa3BaT, Y€ MPOYYEHUTE HHIUKATOPH 32
Ka4eCTBOTO Ha IIpe/laraHUTe TYPUCTHUECKU YCIYrd B IOMOM3TOYHATA YacT Ha
CTpaHaTa ca Ha CpaBHHUTENHO A00po HuBo. Hamune e u sCHO u3pazeHa
TEHJEHIUA 3a MOA0OpsABaHE HA TIXHOTO ChCTOsHUE. ToBa Moka3Ba, ye HUBOTO
Ha Ka4eCTBOTO HA TYPUCTUYECKHUTE YCIYTU Y HaC HENMPEKBCHATO ce MoAo0psiBa.
B cpmoTo BpemMe HuBaTa Ha IEHUTE Ha IMpEJUIaraHUTe YCIYTH, OTHECEHH KbM
MOKyTIaTeIHaTa CIIOCOOHOCT Ha HACETICHUETO, Ca CPABHUTETHO BUCOKH M CBIIIO C
TEHJECHLMs 3a HapacTBaHe. B pe3ysiraT ChbOTHOIIEHUETO MEXAY OTHOCHTIHOTO
BB3IPUEMAHO KaueCTO U LIEHATa € Ha HUBO, KOETO TpsAOBa JOIBJIHUTEIHO Jia Ce
110100psIBa, BBIIPEKH, Y€ KOHKYPEHTOCIIOCOOHOCTTA Ha TYPUCTUUECKUTE YCIIYTH,
NpeAjaraHd OT TYPUCTUYECKUTE MPEANpUATHS B pailoHa € Ha CpPaBHHUTEIHO
106po HUBO. SIBHO €, 4e yCHIUATa Ha IPEANpUATAATA TPsOBa 1a ce HacoyaT KbM
nonoOpsiBaHe Ha KaueCTBOTO Ha IPEJJIaraHUTE YCIYyTd TPU €THOBPEMEHHO
3aJ/bp>KaHe Ha HapaCTBAHETO Ha LIEHUTE UM

16. Unpus @., JloOpurte npakTUKK Ha yripaBieHUE B 001acTTa Ha TypU3Ma,
Harmmonanna Kondepennusa ¢ Mexaynapoano yyactue Cnusen 2019.



Pe3rome:

B nyGiukanusara ce crnoaenar peauna J100pu NpakTUKH B o0JyiacTra Ha
Typu3Ma U C€ JaBaT II0JIE3HHU IPENOPHKU 32 YCHhBBPIICHCTBAHE Ha HErOBOTO
ynpasieHue. OcoOGeHO BHUMaHME ce o00pblla Ha MOJ0OpsSBAaHETO Ha
€KOJIOTUYHOTO CBCTOSIHME Ha Typu3Ma M CMEKYaBaHETO Ha HEraTUBHOTO
BIIMSHUE HAa TYPUCTUYECKHs CEKTOp BBbpPXY OKoJjHaTa cpeaa. CromeneHd ca
J00pUTE INPAKTUKUM HAa HAKOM CTpaHW, MMAll¥ 3a IeJ1 OCHIypsBaHEe Ha
Ka4yeCTBOTO Ha OKOJIHATA Cpe/la B TYPU3MBT IIPU €JHOBPEMEHHOTO OCHTypsIBaHE
Ha 3aI0BOJICTBOTO HAa TYPUCTHUTE, KAaTo: BBBEXKIAHE HA aMUHHCTPATUBEH H
IUIAHOB KOHTPOJI IIPY JaBaHE Ha paspelIMTENIHM 3a CTPOEXK, OMpEACsHE Ha
3a[/bJDKATEIIHN  €KOJIOTUYHM KpUTEpUM 3a HHQpacTpyKTypara, IUIAaHOBE 3a
yIpaBjeHUE Ha Tpaduka, 30HHpaHE Ha NMPHUPOJHHUTE PallOHM 3a OIa3BaHE Ha
KPEXKUTE EKOCUCTEMHU, HaMaJIsiBaHe Opost Ha TYPUCTUTE U JPYTH.

AKIIEHT € IIOCTaBEH U Ha A00pU MPAKTHKH, KaTo:

- IIporpaMHMpaHe Ha pa3BUTHUETO HA TypuU3Ma, KaTO Ba)KHA TEXHHUKA 3a

CUCTEMATHYEH ITOAXO0J ¥ KOOPAUHUPAHE HA U3ITHIHEHUETO.

- OCHTrypsIBaHE Ha BUCOKO KayeCTBO.

- OIIEHKA Ha YA OBJIETBOPEHOCTTA HA KIIUEHTHUTE.

- M3MO0J3BaHE Ha KyJITYPHOTO HACJIEICTBO M Jp.

17. Unpu3 @., llIudgspbT Ha MOTHBaLUATA 32 yCTOWYMB OusHec, Hanponanna
Kondepenuus ¢ MexaynapoaHo yuactue Cimusen 2019.

Pesrome:

ITocouBa ce, ye MOTHBALMATA € TPYJIEH U CIOXKEH 3a HM3CJIEJBaHE
NpoleC, BaKeH 3a pa3BuTHe Ha OusHeca. Ts cbueraBa B cebe cu
MYJITUAMCLUIUIMHAPHUA XapakrepucTuku. O60cHOBaBa ce, 4e MHU(PBPHT Ha
MOTHBALMATA CE KpUE B IPUMEpPa, KOWTO JaBame, BIK/laMe, HacleIBaMe 1
JUJIEPCKOTO ¥ YOBEYHO OTHOLIEHME, KOETO IOKa3BaMe KbM XOpaTa, KOUTO
Ce OomMTBaMe Jila MOoTUBHpaMme. Jla ce MOCTUTHE yCTOMYMB OM3HEC MOAEN
Tpsi0Ba Ja ce 0T4ETaT MHOXKECTBO (PaKTOPH, KaTO HATMYUETO HA YHUKATHH
UJIEU U LIeJU, IPOAYKT WJIM YCIIyra B 110J13a Ha KIIMEHTUTE U 0011ECTBOTO U
BCMUKO TOBa Ja € KOMOMHHMpaHO ¢ J0O0bp KOHTpoJ HaJ paboTara u
MOTHBHpAIIO OTHOIICHHE KbM IepcoHana Ha komnanusTa. [ludspsT Ha
MOTUBALAATa € B XOJ M € IIOCTUIHAT, KOraT0 MOTHBHPAHUAT EKHIl Ha
KOMIIaHUATa HE MJBa IPOCTO Ha pabora, TOi pabOTU C YAOBOJICTBHE,
IpecieBa IOCTaBEHUTE OT MEHUDKMBHTA 1EIM M TOCTOSHHO
ThPCH BE3MOXKHOCTH 3a pa3BUTUE U nof0o0peHue. CiyKUTEIUTE HA TaKuBa
KOMIIAaHUM 3HAAT, Y€ yCHauATa UM Iue ObAaT OOEKTUBHO OIICHEHU H
BB3HArPaJICH! OT MaTepUaIHa U HEMaTepuasHa rjieJHa TOYKa.



J. IlyGmKyBaHH IJIaBH OT KOJIeKTHBHH MOHOTpaduH U KHUTH

1. Unpus @., Benesa C, Mapketunr, Codrrpeiia, 2018 (yueOHuk) — 8 riiasu;
ISBN 978-954-334-208-2

Pesrome:

VYUYeOHUKBT € NPEJHA3HAYEH 32 CTyIEHTUTE OT TeXHHUYECKU YHUBEPCUTET
— Codus, Paxynrer u xonex rp. Cnusen. Toii mma 3a 1€ Ja IMOAIIOMOTIHE
dopmMupaHeTO y TAX Ha CUCTEMa OT HAyaJlHM 3HAHHUS 3a CHIIHOCTTA Ha
MapKeTHMHIa M MAapKETHHIOBAaTa KOHIEMIMsA, 32 OCHOBHHTE MapKETHHTOBU
KaTerOpuM U JEHHOCTH, KOUTO OCBIIECTBABAT GpupMuUTE. TAXHOTO MO3HABAHE €
HeoOxonaumMo 3a Opaemara mnpodecHOHANHA peaiu3alys Ha  MJaJuTe
CIIELAAIUCTH. YUEOHUKBT MOXKE Jla C€ MOJI3BA M OT CTYACHTH OT JPYrd BUCIIH
y4eOHM 3aBEJCHUS, OT KYPCUCTU M y4alllil C€ B CNCHMANUZUPAHA TEXHUKYMH U
YUYWINILA, OT OM3HECMEHU U OT BCUYKH, KOUTO CE MHTEPECYBAT OT MAPKETHUHTA.

ABTOpUTE Ha yyeOHUKa ca (POKyCHpad BHUMAHUETO CU BBPXY CJICTHHUTE
N0-BaXHU TEMATUYHU HAIPABJICHUS: U3SCHSABAHE HA CHIIHOCTTA HA MApKETHUHTa
U MAapKEeTHHIOBUTE KOHLENIMM; Ha OOKpbKaBalmiara cpeja W Iasapa Ha
¢upmMaTa; Ha CErMEHTUpPAaHETO Ha Maszapa ¥ u3bopa Ha LEJEeBU Mas3ap; Ha
MapKETUHIOBUTE M3CJEABaHNU U aHAJIW3M, HA €IEMEHTUTE Ha MapKETHHIOBUS
MHKC Ha ¢pupMaTa; Ha MapKETUHIOBOTO IJTAHUPAaHE U OCHOBHUTE MapKETUHIOBU
cTparerud Ha ¢upMaTa, Ha HU3NBJIHCHHE HA MAPKETHHIOBUTE JEHHOCTH.
CrtpemexsT Ha aBTOpUTE € OMII 1a 0000IIAT U OTPA3AT B MOAXOMASAINA JIOTHYECKA
II0CJIEZIOBATEIHOCT CHBPEMEHHUTE pa3dupaHe U TOCTIKEHUS B o0jacTra Ha
MapKETUHTa.

I'n.ac. n-p ®axpu Mapus e aBTop Ha ciieAHUTE 8 I1aBU OT yuyeOHMKA:
I'naga I. ChIIHOCT ¥ 3HaYE€HUE HA MAPKETUHIA
1. ChIIHOCT ¥ 3HaUE€HUE HA MAPKETUHIa

2. OCHOBHM ITOHATHUS HA MApPKETUHTA
I'naBa VIII. Ananu3 Ha KOHKypeHIUATA

1. CpIHOCT Ha aHaAIKM3a HA KOHKYPEHTUTE

2. OchblIeCTBSIBAaHE HA aHAJIN3a HA KOHKYPEHTUTE
I'nasa IX. [IpoayKThT KaTo €1€MEHT Ha MAPKETUHIOBUSI MUKC

1. ChIIHOCT U BUJIOBE MPOAYKTU

2. IlpoxykroBa noautuka Ha pupmara
I'naBa X. Ilenara kaTo €J1€eMEHT Ha MapKETUHTOBHSI MUKC

1. MapkeTuHroBa ChIIIHOCT Ha I[€HaTa .

2. OnpenensHe Ha 1ieHaTa
I'naBa XI. [InacMEHTBT KaToO €1EMEHT HA MAPKETUHTOBUS MUKC



1.ChUIHOCT Ha [UIACMEHTA Ha MPOAYKLIUATA
2.BugoBe Ha KaHanM 3a peanu3auuss Ha npoaykuusata. OCHOBHU
GyHKIUY.
3. CpmHOCT usnyeckaTa JUCTpUOYIMS HA TPOAYKIUATA
I'naBa XII. MapkeTUHIoBM KOMyHHKauu Ha pupmara

1. CpmHOCT ¥ 3HaYEHME HA MAPKETUHIOBUTE KOMYHHUKAIUH
2. OCHOBHH €1I0cO0H 32 CTUMYJIMPaHE Ha THPCEHETO M MPOAKOUTE
3. Pa3paboTBaHeTo Ha porpama 3a MapKeTUHTOBH KOMYHUKAIIMH

I'naBa XIV. Konkypentnu crpareruu. Ctpateruu 3a pactex. [Toprdommo

CTpaTeruu

1. KoHKypeHTHH cTpareruu
2. Crpareruu 3a pacrex
3. IToptdoauo crparerun
I'naBa XVI. M3nbiaHeHne Ha MapKETUHIOBUTE JIEHHOCTH.
1. Opranusupase Ha MapKETUHTOBUTE JCHHOCTH
2. PpKOBO/IEHE HA MAPKETUHIOBUTE JIEHHOCTH
3. KoHTpos Ha U3IIBJIIHEHUETO HA MAPKETUHTOBUTE JCHHOCTH

2. Unpuz @., Benesa CMAPKETHUHI" B TYPU3MA - PbKoBOJICTBO 3a
ylpaxHeHUs! (METOIMYECKN YKa3aHHUs, TECTOBE, Ka3yCH, 3aJaud) — 5 riaBu. -
ISBN - 978-954-334-200-6

Pesrome:

PBKOBOACTBOTO € MpeAHAa3HAYEHO 3a CTyJAEHTUTE OT TeXHUYecKH
yauBepcuter — Codust, Konex CnuBeH u € cho0pa3eHO C MpUETUTE ydyeOHU
nporpamu. To MMa 3a 1en Ja NoANOMOrHe GOpMHUPAHETO Yy TAX HA CUCTEMA OT
3HaHMSA 33 OCHOBHUTE MAapKETUHTOBH KATETOpUM M 3a CHEHUPUIHOTO WM
NposiBieHHe B 00JacTTa Ha Typu3Ma, KakTO U YMEHHUs 3a NPWIOKEHHE Ha
pa3TMYHUTE MAPKETUHIOBU MHCTPYMEHTH.

PBKOBOJICTBOTO MOXE Ja C€ MOJI3Ba M OT CTYJEHTU OT JPYrd BUCIIH
y4eOHH 3aBEICHUA, OT KypPCUCTH M y4alllil C€ B CIECLUAIU3UPAHU TEXHUKYMHU U
YUYHIHILA, OT OM3HECMEHU U OT BCUUKU, KOMTO C€ MHTEPECYBAT OT NMPOOJEMHUTE
Ha MapKETUHIa U TypU3Ma.

B pBKOBOACTBOTO ca NpEACTaBEHW TECTOBE 3a MPOBEpKAa Ha 3HAHUSATA,
Ka3ycH 3a KOHKPETHU CUTYaIMH, KAKTO ¥ METOAMYECKU yKa3aHHUs 3a U3I0JI3BaHE
Ha pa3NMYHUTE MApKETHHIOBM HHCTPYMEHTH B TypusMma. IIpemnoxeHu ca u
3ajayy, Ype3 pELIaBaHETO Ha KOWUTO C€ TpOBEpsBAaT M 3aTBBpIKAaBaT
NpUIOOUTUTE 3HAHUSA U c€ POPMUPAT YMEHHUSL.

CrtpemexsT Ha aBTopuTe € 0w Ja o000IST M OTpa3siT B MOAXOJAIIA
JIOTUYECKa IOCIEI0BATETHOCT CHBPEMEHHUTE MOCTYDKEHHST B o0nacTra Ha
MapKeTHHIa B TypHU3Ma, HO HE ca CH INOCTaBsUIM 3a Lel Ja 0OXBaHAT BCUYKU
acrekTH B Ta3u cdepara. Te ca akueHTUpanu Ha TEMATUYHU HAMpPaBICHUS ChC



a

I0-TOJISIMa TPAaKTUYECKa 3HAYUMOCT, KaTO: TYPUCTUYECKH Ta3zap - CHIIHOCT U
ChABpKaHUE, QYHKIUH U OCOOCHOCTH; TypHUCTHYECKO THPCEHE U TpeiJiaraHe,
TYPUCTUYECKH INPOAYKT; JKU3HEH LHUKBJI Ha TYPUCTHYECKUS TPOIYKT,
IIPOAYKTOBO-IIa3apHMA CTpAaTE€rMy; MaTpulla Ha BOCTbHCKaTa KOHCYJTaHTCKa
rpyna; CErMEHTUpPaHe Ha Ia3apa 1 u30op Ha ueneBu nasapuu cermentu; SWOT
— aHaJIi3; MApKETHUHIOBU U3CJICJBAHMS; aHAJIN3 HA KOHKYPEHLUATA B TypU3Ma;
aHaJIU3 Ha IOTPEOUTENICKOTO NIOBEICHNE; MAPKETUHTOBO IUIAHUPAHE.

['n.ac. n-p @axpu WUapus € aBTop Ha ClIEAHUTE 5 TIaBU:

I'JTABA 1. Ilazapu Ha 6usHec opranusanuute. Buiose mazapu.
Typuctuuecku naszap - ChIIHOCT U ChbpPKAHUE, PYHKIIUU U OCOOCHOCTH.

1. OCHOBHU NOHSATUSA

2. YrpakxHeHUs

['JTABA 2. Typucrudecko TepceHe u npejyiarane. TypucTudecku

IPOAYKT

1.OCcHOBHU NOHATHS

2. YpaxxHeHusI

['JTABA 3. )Ku3HeH LUKBJI Ha TYPUCTHUECKUS POAYKT. [IpoaykToBo-
nasapHu crpareruu. Matpuna Ha bocTpHCKaTa KOHCYJITAHTCKA TpyIia

1. OCHOBHU MOHSATHUS

2. YrpaxHenus

I'JTABA 4. CermenTrpane Ha nazapa 1 u300p Ha L[€JI€BU Ma3apHU
CErMEHTHU

2. OCHOBHHU IOHATUA

2. YrpaxuHenus

['JTABA 6. MapKeTUHIOBH M3CIIEIBaHUS

1.OCHOBHU NOHATUSA

2. BusioBe BBIIpOCH U3I0I3BaHU B aHKETHUTE KapTU

3. Ynpaxuenus

I'mac. n-p @axpu Hapus e wusppmmia u oOmara peaakuus Ha
PBKOBOJCTBOTO.



Translation from Bulearian language

SUMMARY

of scientific publications
Of Chief Assistant Fahri Fahri Idriz, PhD - candidate for
the academic position ""Associate Professor' in the field 3. Social,
economic and legal sciences, professional field 3.7.
Administration and management, scientific specialty
""Economics and Management"

B. Monograph

Idriz F., PRODUCT INNOVATIONS IN TOURISM (theoretical and applied
aspects), Softtrade, 2018. - ISBN 978-954-334-201-3

Summary:

The aim of the monograph is to draw the reader's attention to the issues of
innovations in tourism and, in particular, to product innovation. At least two trends
give grounds for doing so. On the one hand, the importance of innovations in
competitive struggle is rising too much and they are becoming a major tool for
achieving market and financial success. This is due to changed modern conditions.
Globalization and the evolving scientific and technical progress lead to
intensification and complication of the competition between enterprises.
Consumers' needs and requirements are constantly changing, the current knowledge,
technics and technologies are rapidly becoming obsolete. There are new
requirements for the functioning of enterprises, which are based on the need for

constant and rapid change and improvement. Secondly, it is regrettable to note



that the tourism industry 1s not sufficiently innovative, but a significant part of the
small and medium-sized tourism enterprises in our country perform only small,
insignificant innovations without sufficient return. Innovation decisions and
judgments about their relevance are often taken intuitively without the necessary
thorough in-depth analyzes.

The main focus in the work is on product innovations in tourism. At first their nature,
features and varieties are clarified. The essence and importance of the innovative
capacity of the tourism enterprise is analyzed. The results of a survey on innovation
capacity and innovation activity of Bulgarian tourism enterprises are presented.
Although unrepresentative of the Bulgarian tourism industry, they may be useful to

clarify the main problems related to mnovations.



The essence and the characteristics of the tourism product are analyzed. The main
preliminary decisions that tourist businesses have to take before their
implementation are systematized to ensure their success.

A methodological tool is proposed for:

> Pre-selection of variants of the new tourism product;

> Determining the potential market efficiency of the tourism enterprise strategy;
> Preliminary economic evaluation of new tourism products;

> Preliminary environmental assessment of product innovations in tourism.

The literary sources used and cited in the monograph are 64 pieces, including 49 in
Latin.

The book 1s designed for active business people in the tourism industry as well as
for researchers and anyone interested in innovation issues. It can be used by

students and trainees studying in the field of tourism.

C. Published book based on a thesis defense for awarding the Educational science
degree ' Doctor"

Idriz F., HUMAN RESOURCES MOTIVATION IN TOURISM - THE ROLE OF
MANAGERS LEADERS, Softtrade, 2018. - ISBN 978-954-334-207-5

Summary:

Motivational issues are to the attention of the manager of each organization. There
1s a striving to rationalize motivation theories in terms of their effective application
in practice. Managers of organizations should take into account the fact that the
application of motivational theories in "pure form" would not succeed. It is
necessary to seek the most appropriate combination of their basic approaches and
mechanisms, which 1s applicable to the Bulgarian conditions and in particular to
the particular organization.

The motivation of human resources in an organization to a very high degree is



dependent on its management - from the senior, the first manager to the managers
in the management hierarchy, incl. the immediate, low-level leaders of the teams.
In a number of studies aimed at studying the state of work motivation and the
satisfaction of employees in business organizations in the country reasoned
conclusion are drawn up about serious problems and omissions which stem from
many reasons. Among them, in most of the cases, as the leading reasons are
highlighted the lack of knowledge and hence the skills of managers to motivate
employees. At the same time, although these being exception, the good level of
employee motivation and satisfaction is associated with the contribution of
managers who have leadership qualities and apply leadership behavior and
leadership style in employee interaction and impact. The argument that manager
leaders are a key factor in employee motivation has a scientific argumentation in a
number of publications by foreign and Bulgarian authors. It is not only
scientifically relevant, but it is particularly relevant, valuable and useful for
Bulgarian business practice.

In view of this, the subject of research in this paper is the problem of motivation of
human resources (in a number of cases - employees, personnel) in tourism
organizations in the country. Labor motivation is undoubtedly among the most
important prerequisites for effective work activity at each organization and in the
sphere of tourism its condition can definitely be characterized as a potential and to
a lesser extent as a real competitive factor of the organizations. The attention is
directed to the influence of the first managers and of the management of tourism
organizations in the country on the state of labor motivation of their human
resources. More specifically, the survey is geared to leadership potential and
managers leaders in tourism organizations and their positive impact on human
resources motivation.

The main research objective is to conduct a thorough study of the relationship and
influence of the behavior, the style of management and the actions of the managers

of the tourist organizations, on the one hand, and the motivation of the human



resources (and, respectively, the state of their work motivation) as a consequence
of style applied, mechanisms and motivating factors of the managers of the
organization - on the other. The main objective of the study is to "subordinate"
scientific formulations, concepts and own experience of leadership approaches and
leadership behaviors to motivate organizations' human resources. In this respect
the main goal of the study "goes beyond" identifying the state and reaching
argument of practical recommendations as validation of managers as true leaders
and the mechanisms that "make" the managers - leaders key factor in motivating
on human resources of organizations.

The book is designed for business executives and tourism industry executives as
well as for researchers and anyone interested in human resources. It can be used by

students and trainees in the field of tourism.

D. Articles and reports published in non-referenced journals with scientific

review or published in edited collective volumes

1. Idriz F., "Man stops having problems with his/her own motivation when s/he has to
motivate others, " International science on-line magazine "Science and Technologies",

2011

http://www.sustz.com/journal/Volumel/Number7/Papers/Fahri Y driz.pdf -
http://www.sustz.com/bg/?f=journal&number=7 - ISSN 1314 - 4111

Summary:

Motivation is seen as an intricate for research management process that is not able to be
delegated because it requires a combination of personal participation and individualized
approaches with multidisciplinary features. It is argued that the leader stops having
problems with his own motivation when he has to motivate others. Based on his

experience as a manager, the author has proposed and developed a number of proven



practical recommendations for effective motivation of staff. Underlying these
recommendations is the understanding that motivation should help employees see
meaning in their work, to ensure freedom of initiative, ability to pick the fruits of their

labor and to gain professional and personal confidence.

2. Idriz F., "Prerequisites and opportunities for growth of tourism industry (by example
of the Kardzhali region), XIV Scientific and Practical Conference "Prerequisites and
Opportunities for Industrial Growth in Bulgaria, Collection of Reports”", UNWE
Publishing House, 2013

Summary:

Initially, the publication analyzes the growth potential of the Kardzhali region industry.
It comes to the conclusion that the possibilities for this are not many. The most
promising field is the development of tourism, an industry that is booming on a global
scale. The preconditions and opportunities for growth of the tourism industry in the
region are analyzed, and the development of archaeological tourism is justified to be
the most promising direction. The importance of the numerous cultural and historical
monuments located there, the development of the transport and tourism infrastructure,
etc. are emphasized. Particular attention is paid to the opportunities offered by the
development of the public-private partnership.

3. Idriz F., "Public Private Partnership - Regional Development Tool (by example of
Kardzhali municipality)', 4th National Scientific Conference "Public Private
Partnership - Instrument for Development of Innovative Economics", April 24, 2013

"Collection of Reports" by Tom 4/2013

Summary:

The essence of the public-private partnership is analyzed. It is regarded as long-term



contractual cooperation between one or more public partners on the one hand and one
or more private partners on the other hand to carry out an activity of public interest in
achieving a better value of the public funds invested and in the distribution of the risks
between partners. The peculiarities of the public-private partnership are identified and
the benefits that each of the parties receive in the cooperation are characterized. A
special place 1s devoted to the analysis of the public-private partnership as a factor for
the socio-economic development of the Municipality of Kardzhali and the region. Its
role as a motivator for paying local taxes has been demonstrated as a guarantor of the
transparent management of public funds and as a factor for improving the living

standards of the population.

4. Idriz F., "Favorable Factors for the Development of the Economy in the Region of
Kardzhali", Jubilee Scientific Conference with International Participation "Science and
Education - Traditions and Future", "Collection of Reports", 2014.

Summary:

The publication is devoted to the opportunities for the socio-economic development of
the Kardzhali region. Favorable factors for the development of its economy have been
analyzed. Several negative factors have also been identified - demographic problems,
poor infrastructure, poor use of local assets, etc. A space of public-private partnership
as a factor for the development of the region is included. The main sectors that
influence the economic development of the area and have potential for development are
analyzed - tourism, light industry, manufacturing, mining, trade and repair, transport,
agriculture, livestock farming for environmentally friendly products, etc.. A special
place is dedicated to the development of tourism as well as its importance for the

region.

5. Idriz F., "Local Policies and Initiatives for the Development of Tourism Industry”
Collection of Reports" at the Scientific and Practical Conference "Kardzhali District - An
Attractive Tourist Destination ", Kardzhali: USB, 2015", ISBN - 978-954 -92458-0-6, pp.



73-78:

Summary:

The publication considers the factors for socio-economic growth of Kardzhali region, and it
1s noticed that the opportunities for development are not many. The main focus in the work
1s to analyze the factors for the development of the tourism industry. Favorable factors, as
well as some negative ones, have been brought to the forefront of local government efforts.
It is pointed out that there are many archaeological sites and natural landmarks that are of
interest to people. On this basis, the thesis 1s based that the main direction with the greatest
potential for development of the area is the development of the tourism industry and in
particular of the cultural and historical tourism. The need to implement relevant local
policies and initiatives to stimulate it is reasoned. Attention is paid to the opportunities in
this area, which public-private partnership provides.

6. Idriz F., Resources for Development of Tourism in Kardzhali District, Collection of
Reports of National Scientific Conference with International Participation. "Science and
Society 2017", USB, Scientific Works, vol. VI, 2017. - ISSN - 1314 - 3425, pp. 686-691;

Summary:

The publication analyzes the potential of Kardzhali region for tourism development as well
as 1its significance for the region. The factors and main resources that favor this
development are analyzed in detail. Resources are classified into several major groups -
natural resources, human resources, capital and infrastructure resources. Particular attention
1s paid to the opportunities for the development of cultural tourism. The current trends in the
development of tourism development factors as well as the changes in the tourist resources

of Kardzhali region are characterized.

7. Idriz F., Management, motivation and salary, Collection of papers at the National
Scientific Conference with International Participation. "Science and Society 2017", USB,



Scientific Works, Volume VI, 2017.

Summary:

At first, the publication has conducted an analysis of the nature and importance of
motivating human resources. It is characterized as the force that makes people act,
function, relate to someone or something in different situations and circumstances in
a way that they choose. The Motivation Process and the Motivation Management
Process are also analyzed. A strong emphasis is placed on management through
motivation, which is characterized as an activity or process aimed at bringing the
objectives and interests of the company closer together, on the one hand, with the
goals and interests of each employee - on the other. This management is also defined
as the direction of the behavior of people at work in a way, in which what the
company wants from the employees to be able to do, to be wanted it and made best
by every employee. In this context, the problem of wages is considered as an
important tool for motivating human resources. The importance of core wage

policies and systems is analyzed.

8. Idriz F., Investigation of the Innovation Activity of Bulgarian Tourism enterprises,

Scientific magazine "Industrial Management", TU-Sofia, issue 1, 2018.

Summary:

The innovative strategies of the Bulgarian tourism enterprises and the ecology of the
innovations introduced by them are not well studied. In our country, research has not
yet been made of the system and direction of their innovative strategies. With this in
mind, this paper presents the results of an empirical study of the innovation activity
of a sample of Bulgarian tourism enterprises.

The research has been carried out with the differentiation of innovations under the
so-called "innovation radar" as a management tool for a systemic view of business

innovation, which is a novelty for our country. Using the innovative radar in the



study of tourism enterprises provides a comprehensive view of their innovation
activity .

The approach of the survey is based on the collection, processing and analyzing of
considerable amount of empirical information from a selected sample of Bulgarian
tourism enterprises on the basis of a specially prepared questionnaire for research
and using statistical methods and specialized software for processing and analysis of
information.

As aresult of the study, conclusions have been drawn regarding:

- Balance and dominant directions of their innovation strategies;

- Levels of novelty of the innovations introduced;

-The extents to which the innovations introduced have been important to improving
environmental protection.

The surveyed sample is not representative of Bulgarian tourism, but the results
obtained are interesting and indicative of the state of innovation activity of tourism

enterprises. They can be helpful in directing efforts to improve innovation.

9. Idriz F., Leader - Manager in Tourism Management, Colloquial Reports of the
XVI International Scientific Conference "Management and Engineering" 18,

Sozopol, 2018. - [ISSN - 1310 - 3946-90, ISSN - 1314 - 6327, pp. 90 - 98;

Summary:

At first, the publication describes tourism as an unpredictable and turbulent sphere,
the management of which is complex. At the same time, it is emphasized that the
economy of tourism is a knowledge economy and the most important investment
for its development is the investment in human capital. In this regard, a number of
recommendations are made in the publication, but the main focus is on the role of
the leader - manager. It is stated that leadership is a way of behavior and thinking
aimed at forming the following two basic attitudes in the people - to become

volunteers in their workplaces, and not just in employee,s and to be the solution,



and not part of the problems of an organization. The role of the leader - manager,
specifically in the tourism sphere, is analyzed in detail and a number of practical
guidelines for its implementation are offered. They are derived not only from

theory but also from the author's experience.

10. Idriz F., Marketing as an Instrument for Transforming a product or service
under a trademark, Colloquial Reports of the XVI International Scientific

Conference "Management and Engineering" 18, Sozopol, 2018.

Summary:

An analysis of the essence, characteristics and importance of commercial darkness
and branding as a process of competitive success for enterprises. Branding is
associated with the creation of a unique name and product image in the minds of
consumers, primarily through advertising campaigns in a consistent manner and
with a single theme. It aims to establish a significant and distinctive market
presence that attracts and retains a loyal user. It is the formation of a distinctive
brand that is the new basic way and a source of competitive advantages, and the
brand is the one that is being sought by consumers.

It 1s argued that marketing plays a major role in building strategic directions for
turning the company's product and service into a brand, and marketing positioning
is the most important element of modern branding. Achieving significant
competitive advantages is difficult and has short-term effect. Long-term efforts are
needed. Instructions for success in the five major areas of analysis and marketing

decision are given:

1.The needs of the client. Which needs do we want to satisfy?
2. The Company's skills. What special skills does the company have to meet these
needs?

3. Competition. Who competes with the company in meeting these needs.



4. Counterparties. Which are the ones the company has to include to help itself, and
how can they be motivated?

5. Context. Why and which cultural, technological and legal factors limit the
opportunities?

The factors of success in segmenting and selecting target markets and using the
individual elements of the marketing mix are analyzed. The role of advertising is
emphasized in the awareness of the target audience of the individuality of the

brand as it describes specific cases and ways of using the product.

11. Idriz F., Development of Cultural Tourism as a Way to Increase international
tolerance, Collection of papers - to be printed: "Bulgaria and the Bulgarians:
Customs, Mentality, National Identity". Materials from VI Scientific Conference
on History, Archeology and Cultural Tourism "Traveling to Bulgaria", Shumen

24-26 April, 2018 .

Summary:

The publication characterizes the features of cultural tourism as a type of tourism
that uses the heritage as a resource - the cultural and natural values of the
environment that preserve the collective memory of society. The growing
importance of this type of tourism worldwide is justified. An analysis of the
opportunities for its development in the Rhodope Mountains has been made by
presenting the main cultural and historical heritage sites in the region with
potential for tourism development, including the Utrobata cave, the fortress
Patmos, the fortress Perperikon, the fortress Tatul, the stone mushrooms, the
Devil's bridge, the stone wedding, etc. An analysis of the economic importance of
cultural tourism for the development of the regions as well as its role for the

transnational acquaintance and the increase of the international tolerance is made.

12. Idriz F., "Human Resources as an Indispensable Factor for Business Growth"



Collection of reports by ISC "CHALLENGES AGAINST INDUSTRIAL
GROWTH IN BULGARIA", in publ. hause Rakurs, S, 2018, pp. 266-272, which
will be held in Ravda, Bourgas District, 2018. - ISBN 978-619-7009-12-5

Summary:

The purpose of this report is to present and substantiate the author's own view of
the importance of person in business and of its management. It is about view of an
entrepreneur for developing organizations that operate successfully in a complex
and difficult business environment in our country. The suggested author's views
are shaped as a symbiosis of scientific analysis and practical experience over the
years.

In order to fulfill the purpose of the report, the following has been done:

First, the author's own point of view about the place and role of person in the
service business is substantiated, and the actions that need to precede success are
presented.

Secondly, a number of facts have been analyzed to prove that one is a major
driving force and a "designer" of business development directions.

It 1s justified that human resource development is a complex process that uniquely
combines individual and organizational activities, the results of which bring
benefits to both individuals and businesses. The biggest investment is human
resource, because people's development 1s a condition for developing the potential

of an organization and it becomes more competitive and successful on the market.

13. Idriz F., The Advantages of Leadership Approaches in the Human Resources
Management, Collection of reports ISC "Challenges to Industrial Growth in
Bulgaria", publ. house Rakurs, S., 2018, p. 226-234, to be held in Ravda, Bourgas
district, 2018. - ISBN 978-619-7009-12-5

Summary:



The aim of the report is to distinguish and draw a line between the benefits of
leadership and monotonous management. It is pointed out that while management
has to cope with everyday activities and changes in organization, leadership needs to
create a vision, communicate it to people and get their support, motivate and inspire
them to follow this vision. Leadership is governance, but also something that is
more important to it. By definition, it is more inspiration and service of common
interests by setting new standards, risk taking, vision and action for the future.
Leaders never take advantage of their collaborators / followers (people); they try to
use their talents in the best way possible. The leader is always interested in the
realization of group interests. That 1s why s/he does not remain indifferent to the
common problems and is constantly trying to solve them. S/he focuses his / her
efforts on creating an atmosphere in which each member of the group has the
opportunity of expression and participates fully in decision-making and its practical
implementation. It 1s possible that his / her competencies are not the largest in terms
of a specific problem, but through his / her organizational abilities, s/he helps to
develop the optimal solution. In doing so, s’he ensures that all members are imvolved

in the process.

The emphasis in the report is also on leadership efficiency. It is pointed out that
while management's prerequisite for the effective impact is the authority won, the
real effectiveness of the leaders is related to their ability to intervene in a difficult

social situation, to change it and to make a remarkable change.

14. 1driz, F., Innovative Capacity of Tourism Enterprises from Southeastern
Bulgaria, Collected Reports of the 17th International Scientific Conference
"Management and Engineering" 19, Sozopol, 2019.

Summary:
The purpose of this paper is to present the summarized results of a survey on the

level of mnovation capacity of a sample of Bulgarian tourism enterprises from



southeastern Bulgaria.

At first, a literary analysis has been made on the problems of the nature and
importance of innovation capacity for enterprises' innovation activities and for
raising their competitiveness. The main determinants (internal conditions) and the
factors that determine the innovation capacity of the enterprises and influence it are
also characterized.

The survey was conducted in 2017 among tourist companies from the southeastern
part of the country. The approach of the survey is based on the collection, processing
and analyzing of a considerable amount of empirical information from the selected
sample of Bulgarian tourism enterprises on the basis of a special prepared
methodology of research and using statistical methods and specialized software for
processing and analysis of information. The survey was conducted using the survey
method. The owners and managers of the tourism enterprises were interviewed. The
surveyed sample is not representative of Bulgarian tourism, but the results obtained
are interesting and indicative of the state of innovation capacity in many tourism
enterprises. They can be helpful in directing efforts to improve innovation.

The main hypothesis of the study has been proven that not all determinants of the
innovation capacity of the surveyed enterprises are equally developed and the level
of innovation capacity is not high. This level is lower for small and medium-sized

tourism enterprises.

15. Idriz, F., Research on the Quality of Tourism Services, Collection of Reports of
the 17th International Scientific Conference "Management and Engineering" 19,

Sozopol, 2019.

Summary:
The intensity of competition between tourism enterprises in our country is
constantly increasing. At the same time, the demands of consumers towards quality

of tourist services are constantly increasing. In these conditions, the search for ways



to increase the competitiveness of the offered services 1s becoming a major problem
of the market success of the tourism enterprises.

The purpose of this paper is to present the results of a survey of clients' opinion of
tourism enterprises in the southeastern part of Bulgaria on the levels of indicators for
the quality of their tourist services. Trends in changing indicator levels, quality and
competitiveness of tourist services have been revealed.

The survey covers the years 2015, 2016 and 2017 and was conducted among small,
medium and large enterprises in the field of tourism. It is based on the developed by
Parasuraman, Zeithaml and Berry (Parasuraman A., V. Zeithaml and L. Berry, “A
Conceptual Model of Service Quality and its Imlications for Future Research”,
Journal of Marketing, 49 (Fall 1985) a system of quality of service determinants
including the parameters: reliability, responsiveness, competence, access, courtesy,
communication, credibility, security, understanding and knowledge of the client,
material aspects. The level of each determinant for all enterprises is determined in
scores in the interval from 1 to 7. The lowest score of 1 indicates a very poor level,
and the highest 7 - excellent condition.

The survey was conducted through customer surveys of selected businesses in the
field of tourism that were visited on the spot. In order to overcome the concern of
respondents that information could be used in a manner unfavorable to them, a
commitment to anonymity and confidentiality was taken.

The results of the survey show that the surveyed indicators for the quality of the
tourist services offered in the southeastern part of the country are at a relatively good
level. There is also a clear tendency to improve their condition. This shows that the
quality of tourist services in our country is steadily improving. At the same time, the
prices of the services offered, related to the purchasing power of the population, are
relatively high and also tend to increase. As a result, the ratio between relative
perceived quality and cost 1s at a level that needs to be further improved, although
the competitiveness of tourist services offered by tourism businesses in the area is at

a relatively good level. It is obvious that the efforts of the enterprises should focus



on improving the quality of the offered services while keeping their prices from

increasing.

16. Idriz F., Good Practices of Management in Tourism, National Conference with

International Participation Sliven 2019.

Summary:

The publication shares a number of good practices in the field of tourism and
provides useful recommendations for improving its governance. Particular attention
1s paid to improving the ecological status of tourism and mitigating the negative
impact of the tourism sector on the environment. Good practices are shared of some
countries aiming to ensure the quality of the environment in tourism while ensuring
the satisfaction of tourists, such as: introducing administrative and planned control
in building permits, defining mandatory environmental criteria for the infrastructure,
traffic management plans, zoning of natural areas for protection of fragile
ecosystems, reduction of tourists and others.

Emphasis is also put on good practices such as:

- programming of tourism development as an important technique for systematic
approach and coordination of implementation.

- ensuring high quality.

- Assessment of customer satisfaction.

- Use of cultural heritage, etc.

17. Idriz F., The Motivation Code for Sustainable Business, National Conference

with International Participation Sliven 2019.

Summary:



It 1s pointed out that motivation is a difficult and complex process to research,
important for the business development. It combines multidisciplinary features. It is
argued that the motivation code is in the example we give, see, inherit and the
leadership and human attitude we show to the people we are trying to motivate. To
achieve a sustainable business model, many factors have to be taken into account, such
as having unique ideas and goals, a product or service for the benefit of customers and
the public, all combined with good work control and motivating attitude towards the
company's staff. The motivation code 1s in progress and 1s achieved when the motivated
team of the company does not just come to work, but it works with pleasure, pursues
the goals set by the management and constantly seeks opportunities for development
and improvement. Employees of such companies know that their efforts will be

objectively valued and rewarded from a material and intangible point of view.

E. Published chapters of collective monographs and books

1. Idriz F., Veleva C, Marketing, Softtrade, 2018 (textbook) - 8 chapters; ISBN
978-954-334-208-2

Summary:

The textbook is intended for students from the Technical University of Sofia, Faculty
and college, town of Sliven. It aims to help them build a system of initial knowledge
about the essence of marketing and marketing concepts, the main marketing categories
and activities that companies perform. Their knowledge is necessary for the future
professional realization of young specialists. The textbook can also be used by students
from other higher education institutions, pupils and students in specialized technical

schools and schools, business people and anyone interested in marketing.

Textbook authors have focused on the following major themes: clarifying the essence
of marketing and marketing concepts; the environment and the company market;

market segmentation and choice of target market; marketing research and analysis; the



elements of the company's marketing mix; the marketing planning and the main
marketing strategies of the company, the implementation of the marketing activities.
The aim of the authors was to summarize and reflect in a proper logical sequence the
contemporary understanding and achievements in the field of marketing.
Chief Assist. Fahri Idriz, PhD i1s the author of the following 8 chapters in the textbook:
Chapter I. Essence and Importance of Marketing
1. Nature and importance of marketing
2. Basic concepts of marketing
Chapter VIII. Competition analysis
1. Essence of the competitors' analysis
2. Making analysis of competitors
Chapter IX. Product as an element of the marketing mix
1. Nature and types of products
2. Product policy of the company
Chapter X. Price as an element of the marketing mix
1. The marketing essence of the price
2. Determining the price
Chapter XI. Placement as an element of the marketing mix
1. Essence of the placement of the produce
2.Types of channels for the realization of production. Basic functions.
3. Essence of Physical Distribution of Production
Chapter XII. Marketing communications of the company
1. Nature and importance of marketing communications
2. Main ways to stimulate demand and sales
3. Developing a Marketing Communication Program
Chapter XIV. Competitive strategies. Growth strategies. Portfolio strategies
1. Competitive strategies
2. Growth strategies
3. Portfolio strategies



Chapter XVI. Implementation of marketing activities.
1. Organization of marketing activities

2. Leading marketing activities

3. Controlling the performance of marketing activities

2. Idriz F., Veleva S, MARKETING IN TOURISM - Exercise manual (methodical
structions, tests, case studies, tasks) - 5 chapters. - ISBN -978-954-334-200-6

Summary:

The course 1s designed for students from the Technical University of Sofia, Sliven
College and is in accordance with the accepted curricula. It aims to support the
formation of a knowledge system for the main marketing categories and their
specific manifestation in the field of tourism, as well as skills for applying the
different marketing tools.

The management can also be used by students from other higher education
institutions, pupils and students in specialized technical schools and schools,
business people and anyone interested in marketing and tourism issues.

The guide provides knowledge tests, case studies, and methodological guidance on
the use of various marketing tools in tourism. Tasks are also proposed, through the
solution of which the acquired knowledge is verified and strengthened and skills
are formed.

The aim of the authors was to summarize and reflect in a proper logical sequence
the modern achievements in the field of marketing in tourism but did not aim at
covering all aspects in this sphere. They have focused on thematic areas of greater
practical relevance such as: tourism market - nature and content, functions and
features; tourist demand and supply, tourism product; lifecycle of tourism product,
product-market strategies; Boston Consultant Group Matrix; segmentation of the
market and choice of target market segments; SWOT analysis; marketing

researches; analysis of competition in tourism; analysis of consumer behavior;



marketing planning.

Chief Assist. Fahri Idriz, PhD i1s the author of the following 5 chapters: CHAPTER
1. Markets of Business Organizations. Types of Markets. Tourist market - nature
and content, functions and features.

1. Basic concepts

2. Exercises

CHAPTER 2. Tourist demand and supply. Tourism product

1. Basic concepts

2. Exercises

CHAPTER 3. Lifecycle of tourism product. Product-market strategies. Boston
Consultant Group Matrix.

1. Basic concepts

2. Exercises

CHAPTER 4. Segmentation of the market and selection of target market segments
1. Basic concepts

2. Exercises

CHAPTER 6. Marketing Research

1. Basic Concepts

2. Types of questions used in questionnaires

3. Exercises

Chief Assist. Fahri Idriz, PhD has also made the general editing of the manual.



